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In most of the industrialized world, childbirth is viewed 
as a dangerous, traumatic and excruciating medical 
emergency. Obstetricians swoop in to rescue mother 
and child, “delivering” the baby and handing him to 
his exhausted, grateful mother. Traditional practices 
such as home birth, midwifery and unmedicated birth 
have been deliberately phased out. The birthing process 
has been stigmatized by greed, fear of lawsuits, media- 
fueled alarmism, and our culture’s “do what the doctor 
says” mentality. We have turned birth into a dangerous 
medical procedure to be feared and managed, instead of 
a peaceful, private, natural event. 

Lori Witt 














Babies whose mothers spurn the bottle enjoy enhanced cognitive 
development and stronger immune systems, leading to lower 
mortality rates and infection. But despite these advantages, many 
new mothers feel they have no choice but to bottle-feed. Although 
infant formula takes longer to prepare and doesn’t have the instant- 
access convenience of the breast, women’s busy schedules can make 
the flexibility of bottle-feeding seem a more practical choice. Yet 
some mothers opt against breastfeeding simply out of personal 
discomfort with the idea, or because they haven’t been informed 

of its considerable benefits. 
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In the marketing world, they're known as "tinys." At just six months of аде, 
babies are already forming mental images of corporate logos. One in four 
children utters a brand name as their first recognizable word. 
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SPLINTER SELL 


If virtually no public spaces have been left unbranded, where else can 
advertisers turn but the virtual world? Recently game developers and 
advertisers have clued into the vast marketing potential represented 

by the endless storefronts in a game like Grand Theft Auto, or the city 
streets of Splinter Cell - blank, empty spaces ripe for billboards, posters 
... hell, why not a Coke machine? An avatar gets thirsty stealing cars 


and fighting terrorism. 


Yet this kind of passive branding is already passé. The latest 
technology allows “dynamic ads” to be downloaded whenever the 
gamer is online. New York’s Massive, Inc. is developing games with 
ready-made “ad-areas” - anything from store windows, to a character’s 
clothing, to actual dialogue between the characters. Instead of hard- 
coding ads into the game, sales teams can sell a particular area to 
various sponsors for a given amount of time, or “impressions.” 
Meaning — yes - the technology records how many times the gamer 
views the ads and uploads this information back to the team. 

The next frontier? “Advergaming” — a game structured around a given 


product itself. 


Lynn Coady 





DEMEANING OF LIFE 
Media literacy was once expected 
to be the salvation of a society 
so brainwashed by ads that an 
entire generation was convinced 
of a difference between Pepsi 
and Coke. Progressive educators 
went on the attack, yanking 
back the curtain and exposing 
advertising for the manipulative, 
condescending racket it was. 
For a brief time, advertisers lost 
their grip on us. We laughed at 
the corny faux-earnestness of 
ads, and the age of savvy irony 
reigned supreme - for about five 
seconds. Then, capitalism co- 
opted that too. 

Now, marketers and so- 
called progressive educators 
are one in the same. Their most 
recent victory in the battle for 
young minds is a postmodern 
masterstroke: marketing 
to children while teaching 
them about marketing. Toy 
manufacturer Hasbro is planning 
to distribute 10,000 free copies 
of Media Smart’s Game of Life 
to primary students across the 
country. In the game, students 
plan marketing campaigns for 
a variety of products, learning 
about key strategies like 
“persuasive writing, jingles 
and puns.” 

Media Smart, the game’s 
backer, is funded by McDonald’s, 
Masterfoods, Proctor & Gamble 
and a number of advertising 
agencies. One national PTA 
representative remarked, 

“I think it will grip children’s 
imaginations.” 
Lynn Coady 





BRIAN ULRICH 








: | 


D. o- H 





E 
й 





Home-Alone America: The Hidden Той of 
Day Care, Wonder Drugs, and Other Parent 
Substitutes. By Mary Eberstadt. Sentinel: 
218 pages; $25.95 
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public consensus toreflectthat. 
Can views change? Public concern 
about the absence of fathers from their 
children’s lives has already begun torisein 





A 
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SOWING THE SEEDS OF CHANGE 


In the last decade, schools have grown increasingly 
bloated, and the factory-model of education has 
become a multinational phenomenon. Across 

the globe, learning is traded and assessed as a 
commodity. Through vast banks of educational 
data, student scores are compared like quarterly 
earnings. Education has become a product, geared 
not toward the needs or desires of students, but 

to the improvement of test scores. The result is 

a widespread containment of knowledge and a 
standardization of educational practice. Much like 
McDonald's, school is beginning to taste the 

same everywhere. 

In the face of this dominance, subversive and 
alternative approaches to education are needed more 
than ever, One such philosophy grows out of the 
Taoist reverence for old, gnarly trees. As described 
in a parable told over 
thousands of years, the story 
involves a traveling carpenter 
who notices a herd resting 
under an ancient tree's huge, 
spreading shadow. Taking its 
size into account, the'carpenter dreams of the money 
to be made from selling the wood to build coffins. 
On closer inspection, however, he finds that the tree 
is unusable, noting its knotted wood, bitter leaves, 
and lack of fruit. Considered worthless, the tree was 
left to grow in its own way, uncultivated by human 
needs. The moral is that so-called worthlessness can 
be a great resource. In Taoist philosophy, unusable 
things often come to have hidden value - in this 
case providing sanctuary from the sun. 

Our schools, much like our forests, have 
been transformed into monocultures. Through 
standardization, students across the globe now study 
identical curricula in identically sterile environments. 
For those looking for alternatives, the lessons of 
Taoism point us in positive, original directions. In 
education, the “unusable” are students who drop out 
or otherwise resist factory-model schooling. Often 
called “at-risk” or “antiauthoritarian,” these youth 
have been largely abandoned by the system. As a 
result, thousands of alternative education programs 
have being sprouting across North America to make 
up for this shameful failure of mainstream schooling. 

The alternative movement has taken time to 


OUR SCHOOLS, MUCH LIKE OUR 
FORESTS, HAVE BEEN TRANSFORMED 
INTO MONOCULTURES. 


grow. During the ‘6os, high dropout rates and low 
participation pointed toward a failure of the school 
system. Alternative educators criticized schools 

for using coercion, regimentation, large classes, 
and rigid time structures to reinforce society’s 
stratification and produce a docile, conformist 
citizenry. Initially, a small number of wealthy private 
schools emerged. Less than a decade later, a strong 
second wave of alternative growth occurred in the 
urban public system, establishing many exceptional 
schools. Presently there is a third renaissance, with 
alternatives spreading to rural districts and even 
the suburbs. 

In this post-Columbine landscape, academics, 
parents, educators, students and even the mainstream 
media have begun to question the value of large, 
impersonal education environments. It is not just 
rebellious “de-schoolers” 
but educational districts 
and government agencies 
who are recognizing the 
need for change. Alternative 
schools, having intuited this 
need four decades earlier, offer a variety of solutions. 
Like an old-growth forest, each of these schools 
is a unique entity. One principle they all agree on 
however is the concept that size matters. Instead 
of establishing larger and larger factory-modeled 
schools, alternative schools foster drastically smaller 
learning populations. The preference for small size 
reinforces the over-arching goal of such places - to 
nurture belonging, compassion and a sense 
of community. 

Alternative educators have helped raise a 
generation of creative and radical thinkers, offering 
new definitions of what it means to go to school, 
Artists, activists, and compassionate educators 
have a responsibility to foster this growth, and 
exceptional schools - many of which are in dire 
need of community mentors - must be vociferously 
supported, promoted and publicized if this progress 
is to continue. The seeds of change have already been 
planted — what they need now is nourishment. 





Kier Miner has 20 years experience in alternative 
schools and is working on a book entitled The Tao 
of School: Meditations on Alternative Education. 
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Grace Llewellyn, The Teenage Liberation Handbook 
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Children start to believe that brands communicate their 
personal qualities, for example that they’re cool, or 
strong, or smart . . . Upon arrival at the schoolhouse 
steps, the typical first grader can evoke 200 brands. 

Juliet Schor 
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One of the first things I was taught in teacher's college is to control the 
classroom by creating the illusion of choice. The trick is to present the class 
with two or more ideas (it’s best if you can deceive them into thinking they 
came up with the idea themselves - which is very easy to do) and then lead 
them to believe this means they exert some kind of control over what goes 
on in the classroom. In reality you, the authority figure, intend for both 
ideas to be covered eventually. So it doesn’t matter which they choose, it 
matters that they think they have a choice. 


Heather 


McDonald's signed boy band icon Justin 
Timberlake to sing “rm loving it." for the 

first global advertising campaign in the 
company's 50-year history - the ads ran in 
‘over 100 countries. Now, the fast food chain is 
reportedly offering up to 55 in royalties every 
time a hip-hop song mentioning Big Macs is 
played on the radio. 
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THE SEVEN DEPARTMENTS OF STUDY 

In every stage of human existence, life furnishes us with newer 
and newer problems with which we all must struggle. Every 
one of us must deal with seven departments in life, and an ideal 
education prepares us to handle all of the needs and problems 
created within each of these,departments. 


HEALTH AND THE PREVENTION OF DISEASE. 

These are the most basic needs of the individual, without which 

а person cannot be an active point in the universe. Techniques to 
maintain good health will inevitably translate into action in the other 
departments. 


VOCATIONAL ORIENTATION AND IMPROVEMENT. 

With the appropriate knowledge, each of us has a certain talent or 
vocation that can attain excellence for the good of the individual and of 
all humanity. 


LEISURE AND CREATIVITY. 

Life becomes progressively more mechanistic without means 
of relaxation and self-expression. For this reason, no adequate 
educational system can omit them. 


SEXUALITY AND FAMILY LIFE, 

Just as the vocational excellence of a single person can benefit all of 
society, so too can excellence in sexual life, in child rearing, and in 
family harmony. >: 


SOCIAL COOPERATION AND COMMUNITY LIFE. 

In a world that gives us the ability to affect the lives of those living great 
distances away, the cooperative spirit becomes more important than 
ever. Education systems must foster the tendency to co-operate rather 
than the tendency to compete. 


ANALYTICAL AND CRITICAL THINKING. 

Thought is the greatest power in the universe, and so the right method 
Of thinking is the most effective instrument for achieving our purpose in 
life. 


‘SPIRITUALITY. 

Having knowledge of the great philosophical and sacred teachings of all 
ages allows us to know our place in the universe. But such education 
must be all-encompassing and devoid of dogma and discrimination. 


Adapted from The Art of Study by 20th-Century mystic and scholar Edmond 
Bordeaux Székely. First published in 1973, the book details the “Sorbonne 
Method,” a system that professes to allow students to assimilate and coordinate 
knowledge so it Is available whenever needed. 
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TOXIC CULTURE 


How can it be that with all of the medical and 
scientific advances of the past century, people 
continue to be afflicted by such a staggering 
multitude of ailments? Furthermore, exotic new 
illnesses and syndromes are being identified every 
day. The efficacy of medicine has, of course, changed 
over time — but so has the modern lifestyle. 

Depression, for example, now affects more than 
19 million people in the US. Pharmaceutical 
companies have made billions off its treatment, 
but what percentage of depression in the past few 
decades has been due to the travails of modern life, 
and how much the creation of drug manufacturers? 
That is to say, the more pathologized normal 
human responses 
to things like 
stress, poverty or 
urban alienation 
become, the more 
opportunity there 
is to “treat” 
these conditions 
with newer and 
shinier drugs. It’s 
a chicken-and-egg 
situation: what 
came first, the illness or the cure? And as is the case 
with drugs like Vioxx and pes, how do we know 
the cure won't make us even sicker down the road? 

We find our escape in prime-time pleasures and 
Hollywood bliss, our posteriors leaving ever-larger 
impressions on our couches. Nearly a fifth of 
Americans are now obese, up from a quarter just 
eight years ago, Our sedentary ways — encouraged 
by the kind of car-centric urban planning that makes 
a walk to the store or workplace out of the question 
— aren't much help; nor are our nutrient-bleached, 
high-calorie diets. 

Food is also a fattor in at least some of the 
hyperactivity which afflicts, conservatively, between 
three and five percent of America’s children. Equally 
unhelpful is television, the mediated equivalent of 
junk food, its programming interspersed throughout 





with commercials for the real thing. Children’s 
devotion to TV and computer screens is considered 
a reasonable trade-off compared to the supposed 
dangers awaiting them out-of-doors. Yet recent 
research suggests that the increase in asthma and 
allergies of the past few decades could well be a 
result of sterile, overly sheltered home environments. 
It turns out children need to be outside getting dirty 
and swapping bacteria with each other for healthy 
immune systems to get the kick-start they need, 

The irony is of course that one of the reasons 
people sequester themselves in suburbs is to get 
away from the toxic smog and smells of cities and 
industrial towns. Wealth can’t seal off the world 
completely, but 
it can buy a bit 
of distance from 
busy streets, 
power plants and 
factories — and it's 
no coincidence 
that asthma 
and allergies 
have increased 
most where the 
air is foul and 
windowpanes gritty. Little do suburban parents 
suspect their children could end up being more 
vulnerable to these ailments instead of less as a result 
of their hermetically sealed upbringing. 

This is just one of the multiple Catch 22s we’ve 
built into modern life in the name of a healthy, happy 
society. So where do we begin dismantling them? 
Clean air, living wages and a sustainable economy 
will be decades in the making. But as we snuffle and 
shuffle our way through the start of the 21st century, 
a few timeless pieces of advice still apply: Eat less. 
Eat better. Turn off the computer and the television. 
Go outside and play. 


ART 


Brandon Keim is a freelance writer and former 
editor of Genewatch. 















PARENTS AND CHILDREN MIGHT COME 
TOGETHER TO RECAPTURE CHILDHOOD 
FROM THE GLOBAL GIANTS AND PUT IN 
PLACE A CULTURE THAT IS CAPTIVATING, 
HEALTHY AND EMPOWERED. 
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TEXT CREDIT: THE SUN, APRIL 2005 
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READING, WRITING, REVOLUTION 


Chris Mercogliano has seen the global education 
revolution - іп South Korea. During a recent visit to 
the country, he was surprised to learn that a dozen 
or so independent schools have sprung up in 

its major cities. “There’s a whole little freedom 
movement,” says the co-director of the Albany 

Free School in upstate New York. “Quite a radical 
education rhetoric has developed.” 

For now at least, the South Korean government 
is encouraging this western-sounding experiment 
in alternative schooling. “There’s a branch of the 
education department that is supposedly supporting 
these schools, and not really controlling them, but 
even providing some funding and providing all kinds 
of [other] support,” Mercogliano reports. 

In the usa, Mercogliano says public demand for 
alternative education is greater than at any time since 
the late 1960s. He gives the example of Sudbury 
Valley School outside Boston, which “clones” itself 
by providing startup kits to educators. There are now 
about 40 Sudbury spinoffs across the US, as well as 
in Israel, Japan and the Netherlands. According to 
Mercogliano, this renaissance is an inadvertent result 
of the Bush administration's No Child Left Behind 
Act, which critics say undercuts local control of 
public schools. 

“What I see the No Child Left Behind legislation 
doing is forcing some fairly mainstream Americans 
who might not otherwise have started coloring 
outside of the lines [to do 50,” he argues. “It’s 
driving them to look for alternatives, and driving 
them to think, which is a wonderfully novel thing.” 

The same may be true for England. There, 
education is all about results - so much so that 
students must take a national test when they enter 
public school, and again at age seven, 11, 14, 16 
and 18. Fiona Carnie is a consultant to Human 
Scale Education, a reform movement that helps set 
up small independent schools based on democratic 
principles and respect for young people as 
individuals. “The [mainstream] education system is 
so focused on shoveling children through tests rather 
than a developmental and progressive approach,” 
she says. According to Carnie, that obsession with 
testing - schools get ranked according to their 
scores - has led to a narrow emphasis on academic 
achievement, at the expense of music, sports and 
outdoor activities. 


However, like Mercogliano, she claims that more 
and more parents want to free their kids from this 
life of drudgery. One hitch: the government won’t 
fund alternative schools, despite its pledge to create 
a more diverse education system. Then again, any 
cash would have strings attached, namely adopting 
the same exams and curricula as state schools. 
“Alternative schools are quite hesitant about giving 
up their freedom,” Carnie says. 

She compares England with Scandinavian countries 
such as Finland and Denmark, where public funding 
for a wider range of educational choices puts 
pressure on mainstream schools to experiment, 
Carnie praises the Finnish school system, which 
shuns standardized testing but still ranks consistently 
high in OECD math, reading and science surveys. 
But she’s concerned that the English government is 
infecting other European nations with its mania 
for standardization. 

In Japan, meanwhile, schooling is becoming 
less rigid. Since the early 1980s, the government 
has enacted a series of sweeping reforms, inspired 
by fears that the traditional emphasis on rote 
memorization left students poorly equipped to 
compete in a global economy. Samuel M, Shepherd, 
president of the Washington, DC-based National 
Association of Japan-America Studies, says the 
reforms were partly the result of corporate demands 
for workers skilled at more than cramming for 
Japan’s notorious college entrance exams. Today, he 
sees a backlash by parents worried that the country’s 
new integrated curriculum is too warm and fuzzy. 
“A lot of these changes have been put in place top- 
down,” Shepherd says. “Even though things are 
changing, most universities and high schools still 
require an entrance exam, and so there’s still a lot 
of rote memorization going on.” 

Nonetheless, the severity of the Japanese system 
is slowly giving way to a more rounded approach to 
education. The school week is now five days instead 
of six, there’s a stronger emphasis on creativity and 
individualized learning, and local authorities have 
more power overall than in the past. Worldwide, 
it would seem educators are coming round to the 
notion that there’s more to good schooling than just 
the three Rs. 


Nick Rockel 


Today Quinn... 


voted for his favorite new band 
remixed the Drake & Josh theme 
shopped for vintage comic books 
and then “tooned” his guitar 


all between chord progressions. 


^ welcome to the future 





“Each of you has Ane одеснай Loc Failure.” 


These were the encouraging words of my grade 
eleven Social Studies teacher, Mr. Rowly, as we left 
for winter break. He assigned an essay describing our 
hopes for the new millennium. He told us the mark 
we got on this assignment could make or break our 
grade for the year. We had two weeks of freedom, 
but this looming threat sucked the joy right out of it. 

Mr. Rowly was close to retirement, and he really 
seemed to enjoy humiliating his students. He posted 
a list of our grades on the front door of the 
classroom, facing out, for the whole school to see. 
Over half the class was failing, a few students were 
above 80 percent, and I was somewhere in between. 
L'always kept pretty quiet, and disguised my boredom 
by keeping my eyes focused on Rowly’s frantic hand 
movements. Mr. Rowly constantly pretended to be 
some great, noble educator - but he was so painfully 
full of himself that it was difficult to take 
him seriously. 

In Mr. Rowly’s class 
there were tables instead 
of desks, arranged in 
a semi-circle facing his 
podium. He said this 
format was supposed to 
promote conversation, but what he had actually done 
was create his own place of worship with himself as 
the preacher. He talked and we listened. His wife’s 
art was all over the walls, paintings of flowers that 
looked like genitalia. Mr. Rowly had gone to high 
school in small town usa, and was always telling 
us how lucky we were as Canadians not to have to 
pledge allegiance to the flag every morning. He once 
had us design our own war propaganda. I drew a 
gun that looked like genitalia, 

At the time I was dating a 23 year old with a guilty 
conscience and a speed problem. Let’s call him Noel. 
He was pretty paranoid about a lot of things. He 
lived in an area where his car got broken into a lot, 
so much so that he stopped fixing the driver-side 
window so that thieves wouldn’t have to break it 
to see that there was nothing inside worth stealing. 
In spite of this, somebody broke the passenger side 
window one night. That was when Noel started 
keeping a bat under his bed. He refused to sleep with 
me because he thought it was immoral. I was 16. 

He was a speed freak. 
I spent most of winter break at Noel's house. His 


Mr Rowle 


was close lo retirement 
and he really seemed Jo enor 
humiliating WS students, 


sketchy friends would come over and do sketchy 
things and we’d keep the blinds closed and the lights 
off so his roommate’s sketchy ex couldn’t tell that 
we were there. We wasted a lot of time together. 

As I drilled another crater of detachment into my 
developing brain, Mr. Rowly’s threat of failure 
sounded in my ears. 

“,.. potential for . . . *sniff* . . . failure.” 

I never really slept at Noel's house. We'd 
stay up till two or three, then he'd drive me home 
high and self-righteous, telling me not to let the 
drugs affect my school work. He said it was 
important to finish high school, and that I should 
save dropping out for college. He had dropped out 
of his Sound Engineering Program halfway through 
the first semester. 

The last Sunday of winter break I went over to 
Noel's house. We finally had sex. That was the 
breaking point of our 
relationship, although 
it wouldn’t be official 
until later on that week, 
He drove me home early 
that night, in complete 
silence. His hands were 
tight on the wheel at ten and two, and behind his 
wrap-around sun glasses I could see early stages 
of an emotional meltdown. 

It was wrong. For him it was all wrong. Not 
sleeping with me was the only strand of moral fiber 
he had left. I understand that now, five years later. 
But I didn't then. It was about ten when J got home 
— sober, for once. 

Noel was my first love. He wanted everything for 
me that he had neglected to give himself. I felt like 
a jerk for seducing him. I thought ГА make it up to 
him by finishing my essay. I wrote about how I hoped 
that in the new millennium positive reinforcement 
would be used as an effective alternative to negative 
threats. I said that telling someone on the edge 
that they had the potential for failure was about as 
encouraging as telling someone on a bridge that life’s 
not worth living. 

Igot an A. 


Val Smith lives in East Vancouver, Canada where she 
is a writer and zinestar. She is a contributing editor to 
Standard magazine. 
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I passed high school because my homosexual 
boyfriend and me used to give Arps talks. I would 
break down all the acronyms for the kids and I 
could even tell them the name of that medication 
pregnant women with AIDS had to take so their 
babies wouldn’t get infected. I don’t remember the 
name now. I did HIV/AIDS talks for two years up until 
grade twelve, when I thoughtlessly wore a T-shirt 

I made to one of my talks that said “NEVER TURN 
YOUR BACK ON A NYMPHOMANIAC.” I was showing 
the grade nine sex-ed class how to make a condom 
into a dental damn by cutting it in half and creating 
one sheet of latex. This is used to perform oral sex 
on a woman without jeopardizing one’s health. My 
principal walked in and called me to his office once 
the talk was over. He said that I couldn’t wear my 
NYMPHO T-shirt to school anymore and that I could 
never mention dental damns in my talks again. He 
brought out his sex-ed manual, a fat white binder 
with color-coded dividers, It stated that certified 
Youth Ambassadors were permitted to demonstrate 
condom application on a wooden dummy, but 
nowhere in the book did it say dental damns could 
be constructed or even mentioned. So I quit. 

The truth is, P'd never even received oral sex 
myself, because of my homosexual boyfriend. Maybe 
it wasn't right to be teaching kids about stuff I knew 
nothing about. Still, my record remained clean. 





I started performing skits about sexuality, teen 
violence and drug abuse with a group called Youth 
Voices. I was an expert because I thought I was a 
lesbian and had been teased plenty for it. We’d tour 
around the elementary schools and middle schools 
acting out skits about being different and bullied, 
then turning to drugs (if the crowd was right). 
After the performances everybody would break off 
into discussion groups and the kids would share 
their stories. They always liked me because ГА ask 
the teachers to leave the room and then Pd start 
swearing. They liked that. In one group I led, a kid 
started telling a bully story about a fat kid who was 
in the same group. He said some pretty inflammatory 
stuff and was obviously just trying to raise hell. He 
started making fun of our workshop by saying how 
boring and stupid it was and how he didn’t want to 
be in this class. I told him, “Go. You don’t have to 
be here, kid.” 

His little face lit up like a florescent light bulb 
and he ran out of the class. Thirty seconds later 
the teacher brought him back and said the kids are 
not allowed to leave and I didn’t have the authority 
to let them come and go as they please. When she 
went back out I told the kid he had to sit and suffer 
quietly. Then I cracked some joke that made the 
other kids laugh. I sort of enjoyed pissing the kid off. 

The only other thing I enjoyed in high school 


EWEN SPENCER 


REUBEN COX 


other than skipping school and complaining about 
school, was getting really stoned or high and going 
to Literature class to analyze poetry. I’d wear my 
sunglasses and sit in the front. One day my Lit 
teacher, Mr. McCallum, was talking about finding 
‘voice’ in stories. I was gazing out the window at 
the black ocean in front of my school. He said: 

“The woman in black sitting here in front of me, 
she has story voice.” 

It took me a few seconds to realize I was being 


spoken to, I looked down to see what I was wearing. 


He continued to say: 

“You read her writing and you can see her, hear 
her and want to know her." 

That was the first time a teacher had ever called 
me a woman. I loved Mr. McCallum from that day 
forward, I still send him post cards now and then. 
Istarted coming to class early to look through 
his bookshelves, asking all the questions I could 
think up. At that point I had only read one book 
on my own outside of schoolbooks, Cat Wings 
-а book about cats with wings, fully illustrated. 
Mr. McCallum introduced me to Kurt Vonnegut 
and Arthur Miller. By the end of high school Pd 
read every book Kurt Vonnegut had written as 
well as several Shakespeare plays, without having 





been assigned them. Га skip gym glass with my 
homosexual boyfriend and read Arthur Miller plays 
in the band room closet. 

On the last day of high school I had slept two 
hours and was still drunk off all the wine ГА stolen 
from my mom's pantry. At the end of my Lit class 
I hugged Mr. McCallum goodbye. We both started to 
cry, right in front of everyone. We held on just a little 
longer to the reason we had been there, to meet each 
other and be inspired. 

Ultimately, I measure my success in high school by 
what I didn’t do, rather than what I did. 

I didn’t contract HIV. 

I didn't O.D. 

I didn't kill myself. 

I didn't get beat up (although I kinda wish I had). 

I didn’t listen when they said I would never make 
it in the real world. 

I didn’t experience “the best years of my life.” 

I didn’t use education as a cleanser, to wash my 
hands of all the dirt and grime of growing up. 

Instead, I’m here, alive, six years out and 
still writing. 


Leni Goggins works, writes and lives in East 
Vancouver, Canada, in that order. 








I met Nate outside the liquor store. He was selling 
his ‘zine for beer money and seemed pretty cool. 
I told him about the Purple Thistle Centre and he 


showed up a few days later to use one the computers. 


We'd pulled the TV out of its corner behind the 
couch and were having a film discussion night. He 
watched movies for a while, checked his email and 
then took off. He started hanging around a lot after 
that, and soon brought in his ‘zine collection and 
started to sort through them. He said he was starting 
a ‘zine library. Now we have thousands of ‘zines 
catalogued in an on-line database and available to 
the general public. 

People come in and out all day, use the center for 
whatever they need to use it for and leave. In the 
evenings, yarious groups meet. Usually run by a 
staff member and an older mentor, the subjects 
range from writing and design, to political study 
and guerrilla media, to music and photography. 
During the day, eleven kids are employed learning 
magazine publishing. 

The Thistle is a place I can use on my own terms. 
There are no fees, I’m not compelled to participate, 








nor are there any rewards for participating other 
than the satisfaction of contributing to a larger 
community and seeing projects to fruition, The 
structure ensures that no one is there because of a 
system of rewards or to satisfy social expectations, 
but because they are all genuinely interested in 
being involved. 

New people, freshly out or freshly dropped-out 
of school, arrive at our different group meetings 
all the time. They are often amazed that a place 
like the Thistle exists; they are used to massive, 
institutionalized learning, universal grading, huge 
lecture halls and tuition fees. What they find is 
something different: small groups of people meeting 
together, organizing, mentoring and skill-sharing. 
All the programs we run function collectively; there 
is no power structure and no outside motivation to 
participate. And aside from the need for one staff 
member to always be present, there are only two 
rules: no drinking/drugs and no assholism (racism, 
sexism, homophobia). 

C. R. Chardon 


Man, did I feel out of my element when I first arrived 
in Fort Good Hope, an 800 person village on the 
McKenzie River, right at the Arctic circle. I was 
there as part of an exchange meant to bring native 
and non-native kids together. But the family 
I was supposed to stay with wasn’t deemed “stable” 
enough to host kids from the south. So I found 
myself loitering outside the town store with my 
exchange twin Mark. I was trying to figure out if the 
locals who walked by were making fun of us when 
Mark pointed at the words West Side scrawled on the 
side of the store. He kicked a stone and explained, 
“Pm West Side.” 

A gang problem; in a town of 800. 

A kid I hadn’t met yet walked our way. He 
acknowledged us with a swift upward motion of 
his head. Mark looked down, put his hand over 
his mouth. 

“That's John, He's the leader of the West Side.” 

“Hey.” Mark nodded, glancing up for just a 
second. John walked past us, into the store. He was 
wearing a slingshot around his neck. 

In the 20 days we spent together, I got to know 
a lot about Mark. He spoke quietly and dreamt 
big. He was going to move to New York or maybe 
Vancouver, and pick up girls, go clubbing . . . have 
fun. He was going to work on the oil rigs in Norman 
Wells, save his money up, get out of town. He was 
brazenly going to smuggle up some booze from the 
city, so he wouldn’t have to drink the illegal home 
brew they made in Fort Good Hope. 

He talked a lot about the city, but his heart was set 
on a tracker program he’d applied for. It was a three 
month paid journey in the bush, learning traditional 


trapping and hunting skills. He told me about it 
while sitting around the fire at his grandparent’s fish 
camp. He was waiting for the letter that would tell 
him if he had been accepted. 

But the East Side-West Side struggle complicated 
matters. I had heard a bit about it prior to arriving in 
Fort Good Hope - like how the gangs had appeared 
slightly after the arrival of satellite television - but 
seeing it firsthand was something else altogether. A 
traveling court came to town when we were there. 
Two kids in our exchange were being tried by a judge 
who had flown in from Edmonton - 1600 kilometers 
to the south - earlier that day, He made the trip once 
every six months. 

He was white. The whole court was white. Fort 
Good Hope is до percent Пепе. 

Every kid who stood in front of him that day was 
sentenced guilty. The two kids who were supposed 
to go to Vancouver with us got 45 and 9o days 
respectively. One of them has since killed himself. 

Mark woke me up in the middle of my last night 
in Fort Good Hope. It was still light. The sun barely 
went down in August. He smelled like booze and 
his mouth was bleeding. He had the signs of a 
blossoming black eye. I asked him if he was alright 
but he brushed my question away. He said that the 
East Side and the West Side had fought that night. He 
made me get up and walk up a hill overlooking the 
village. The northern lights were as bright as I've ever 
seen them, and as we walked up the hill he handed 
me his letter of acceptance to the tracker program. 


Cole Robertson’s most recent publication is Side 
Effects May Include. 


Did you know that China is undergoing the most startling educational 
transformation of anywhere in the world? Starting in the late 

1990s, China has been moving from a teacher-centric philosophy 

to a student-centered one. With over 200 million students and 12 


million teachers (!), the scope is mind-boggling, but the reforms are 
moving ahead incredibly quickly, aided (ironically) by the massively 


centralized authority structure. The goals are to shift the focus from 
“basic knowledge and skills” to the “capacity of students to engage 
in critical thinking, problem solving and creative efforts.” Emphasis is 
being placed on student involvement, emotion, attitudes and values; 
on linking learning content with real life; and on cultivating a sense 
of social responsibility, cooperation and communication 
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VEHICLE INFRACTION 


This form of transport incurs economic costs on the city which have not been 
included in the retail price. Your operation of this vehicle makes you personally 
liable for the following: 





Climate change Conflict over oil 





Depletion of non-renewable resources Environmental clean up costs 





Hindering bicycle and 


sine estes ondoa: pedestrian activities 





Noise pollution Smog-related health problems 








THE FOLLOWING WAS USED TO CALCULATE YOUR FINE: 














Average cost of an automobile to society $37,818 * 
with social and environmental costs added 

Average cost of an automobile to consumer = $8,018 
YOUR FINE = $29,800 





THIS CAN BE PAID IN THE FOLLOWING FORM: 

A) By switching to another mode of transport such as public transit or 
bicycle, you stop draining the municipality of much needed public 
funds; in this case, your fine will be waived. 

B) By financially supporting organizations which attempt to redress the 
economic damages your form of transport incurs; in this case, your 
fine will be waived. 


IF YOU DISPUTE THIS FINE, THE TRIAL WILL 


BE HELD IN YOUR OWN CONSCIENCE 











NOTE: FAILURE TO CHANGE OUR TRANSPORTATION HABITS MAY SUBJECT US ALL TO A GRIM FUTURE 








% Source: ААА, Victoria Transport Policy Institute. Note: This figure does not include 
the long term costs of climate change and other incidental environmental degradation. 
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IMPORTANT: PLEASE READ CAREFULLY 


Consider the man on horseback, and | have 
been a man on horseback for most of my life. 
Well, mostly he is a good man, but there is a 
change in him as soon as he mounts. Every man 
on horseback is an arrogant man, however gentle 
he may be on foot. The man in the automobile is 
one thousand times as dangerous. | tell you, it 
will engender absolute selfishness in mankind if 
the driving of automobiles becomes common. It 
will breed violence on a scale never seen before. 
It will mark the end of the family as we know it, 
the three or four generations living happily in one 
home. It will destroy the sense of neighborhood 
and the true sense of Nation. It will create giant- 
ized cankers of cities, false opulence of suburbs, 
ruinized countryside, and unhealthy conglomer- 
ations of specialized farming and manufacturing. 
It will make every man a tyrant. 

- R.A. Lafferty 


Mr.Lafferty's testimonial was written іп the late nine- 
teenth century. His views were considered alarmist and 
foolish in his day. 
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IF YOU DISPUTE THIS FINE, THE TRIAL WILL BE HELD IN YOUR OWN CONSCIENCE 
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GET OUT OF МУ CLASS! 


The room was dank; the walls were a white void. 
The desks were perfectly aligned and facing the 
front, like a carnival ride. In these desks were the 
minds of tomorrow, scratching their chins, rolling 
their eyes, and mimicking expressions of deep, dark 
concentration. They would nod their heads, and 
sound approving hums every time the professor made 
a point. 

“The poem is a quintessential example of the 
anxiety of the post-modern era, in which the anxiety 
and nothingness of existence is confronted.” 

“Hmmm, I see,” droned the class. 

“Brett, would you read the poem for us please.” 

“Certainly, professor.” 


All I think about is Death. 

Every Day and every night it haunts me. 

I can't live my life like this anymore. 

Now I must face my fear. 

To all the people who said I was nothing, 

Fuck You. 

Burn all my things. 

Tell my mother I love her, and I'm sorry for this. 
Goodbye cruel world. 


After the poem was read, the class was quiet, deep 
in concentration. The professor leaned against the 
blackboard with his arms folded and a smug grin on 
his pasty face. His glasses were sliding down his nose, 
and he peered over them as if the platform below his 
eyes gave him even more stature and authority. 

“Well? Does anyone have anything to say about 
the poem?” 

Like an epidemic, everyone’s hands were raised. 

“Corbett, what do you think?” 

“Um, I think that the writer owes a due amount 
of recognition to the modern poets for taking the 
emphasis off the concept of a universal unity, and 
for having previously confronted the idea of a 
wasteful nothingness.” 

“Very good Corbett. I would agree. Without the 
example of the moderns, this poet could not so easily 
have made the leap into an anti-Christian world- 
view.” 

‘A hum of approvals echoed through the room, 
acting like a vacuum - pulling back the professor’s 
words, making room for more. 

“I don't know if I agree,” said Winston. “Pm 


inclined to believe that the poet still maintains a 
yearning for life, or symbolically, for a divinely- 
created world. No, I think he chooses nothingness 
because he’s given up on the search for that world. 
But I think, ideologically, he’s invoking God.” 

“Very good ,Winston, you’ve taken note of his 
usage of the word Jove, which does indicate an 
element of faith, and even when he says “mother,” 
he could be alluding to almost a mythological 
creationism world-view. Yes, yes, I can see that too. 
But remember, everyone, good poetry will 
be paradoxical.” 

The class got excited by these developments 
and chattered amongst themselves while the 
professor turned to write on the blackboard. 
“Marty Moonshine,” he wrote, and their attention 
soon returned, enthralled by the mysterious name 
sprawled in chalk across the board. 

“Marty Moonshine is, or was, the poet’s name,” 
the professor announced. ` 

“Do you know any of his biographical information 
professor?” 

“Yes Brett, I was just coming to that. This poem, 
which is untitled, is Marty Moonshine’s only 
surviving work. It appears he wrote it in his later 
years. He was not a professional writer, and he had 
a very meager upbringing. At 16, he had one child 
out of wedlock, and left his teenage wife to embark 
upon extensive travels. It was during these travels, 
critics believe, that he found his inspiration for this 
poem. Furthermore, at the time of his death - which 
is estimated to have occurred shortly after the 
poem’s completion - he was homeless, penniless and 
friendless. This of course goes to show that not all 
great art comes to us from renowned intellectuals.” 

“So he’s a pioneer!” said Corbett. 

“He created his art without any recognition during 
his lifetime, but still felt compelled to continue. 
That makes him a genuine undiscovered genius!” 
added Winston. 

“He’s one of the great martyrs!” enthused Brett. 

“stop!” someone screamed from the back of the 
class. It was a boy who had been drawing stick- 
figure nudes on the back of his notebook. His face 
was tight and wrinkled, like he had been sucking 
оп a battery, his hair was in disarray, and his eyes 
were venomously scornful of his surroundings (they 
always were). 


“Are you people fucking crazy?” he shouted. 

“Mr. Blacksmith, if you want to add to the 
discussion do it in an appropriate tone, and refrain 
from using profanities. Then we will be glad to hear 
what you have to say,” said the professor in disgust. 

“Fine,” consented John Blacksmith as he stood and 
prepared to address the class. “This motherfucker 
— excuse me - cowardly weak man, is nothing more 
than a hack.” 

“A hack?” 

“Goddamn right! A hack! All he did is give up, and 
now all of you want to glorify him - that makes you 
hacks too!” E 

“Mr, Blacksmith that’s enough! Get out of my 
class!” shouted the professor. 

Without a word, John Blacksmith grabbed his 
backpack and drawings of stick-figure nudes and 









left the class without looking back. The door 
slammed shut, and the class for a moment was in 
complete confusion. Confusion for them was silence 
— but not for long. The professor cleared his throat 
and soon had steered the class back into a productive 
train of thought. 

“You see, everyone, Mr. Blacksmith is the 
quintessential example of the uncultivated mind, one 
with no appreciation of the heights and depths of 
the human consciousness. Nor does he possess any 
ability to confront the human condition, to discover 
the meaning of being. Let his failure be a lesson to 
us all.” 

The class nodded. The room reverberated with 
their synchronized hums of approval. 

Justin Wheaton 
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CAMPUS INC. 


Br University used to be the 
place where bright young 
minds went to expand 
their intellects and grapple 
with weighty questions 

` before making their way 
into the real world. Leafy campuses served 
as oases of critical thinking, largely sealed 
off from the cutthroat, profit-driven outside 
world. But the purpose of the university is 
shifting. More and more, universities are 
seen as sources of commercially lucrative 
knowledge rather than centers of higher 
learning. School presidents have become 
largely indistinguishable from ceos, money 
managers who have appropriated the profit 
objectives of the private sector. 

Cynics would argue that universities 
have always been tainted by business 
interests. Prestigious schools like Stanford, 
Duke and Carnegie Mellon all bear the 
name of the industrialists who brought 
them into existence. Bur thanks to the 
decline of public funding for post- 
secondary education over the past ten 
years, universities have had to plead for 
corporate cash like never before. And the 
cost of this sponsorship is high. Researchers 
often cannot access each other’s findings 
because patent considerations prevent their 
colleagues from making data available. 





And critics of this brave new academic 
world have to watch what they say. In , 
1998, UC Berkeley signed a $25 million 
research deal with Swiss biotech giant 
Novartis — provoking one opponent 

to throw a pie at the official who 
announced the contract. Among Berkeley 
staff, Professor Ignacio Chapela was a 
particularly vocal critic who noted three 
years into the deal: “Where a vibrant 
network of intellectual interactions should 
have stood ready for public service, we 
are instead faced with expensive security 
surveillance, deep-seated division, and a 
fog of silence.” When he later came up for 
tenure, the university’s budget committee 
- meeting in'private - ignored the 32-1 
support he had from his department and 
chose to end his contract. 

This is just one example of the dark side 
of the corporatization of campuses. And it 
raises the question: what is the fundamental 
purpose of a university in a democratic 
society? Is it to serve the public interest, 
or create profits and appease corporate 
donors? Increasingly, it is becoming the 
latter. But students — to say nothing of 
society - deserve better. Academics strive 
to generate and disseminate knowledge in 
an open, unprejudiced environment. CEOS 
do not. 





Stanford University’s top brass 
trumpeted it as “a revolutionary 
collaboration.” The excitement 

was over a $225 million, ten-year 
contract with ExxonMobil and other 
energy giants to study global climate 
change. Administrators insisted that 
intellectual freedom would not be compromised, 
but much of the campus was skeptical. Why, critics 
wondered, had the sponsoring corporations formed 
a management committee that has final say over 
which research projects are pursued? Surely they 
were guarding against potentially unfavorable 
findings. And how convenient that the ten-year 
timeline coincided with the Bush administration’s 
insistence on studying climate change for another 











decade before doing anything about it. Economics 
student Ben Abadi warned in the campus newspaper 
that the research put little or no emphasis on most 
of the major research fields necessary to tackle 
climate change. He was also worried about being 
affiliated with the lies of one of the “world’s dirtiest 
companies.” An editorial in the paper echoed those 
concerns and demanded measures “to ensure that the 
corporate control of the management committee does 
not undermine the academic independence of the 
University.” But no matter how carefully Stanford 
tries to protect academic freedom, the fact remains 
that a company infamous for persistenly denying 
the threat of global warming is funding its climate 
change research. 

Nicholas Klassen 


Since 1918, the University of British 
Columbia has been dedicated to preparing 
students for the ideas and innovations that 
ave shaped the world over the last century. 
And in today’s competitive higher learning 
market, an open mind is more important 
than ever. Thats why UBC has continued in 
its commitment to exploring new frontiers 
through its pioneering efforts in the field of 
public-private partnerships. 





"Take, for example, the Coca-Cola Company: 
Over the last decade, Coca-Cola has been 
one of our proudest partners in education. 


For more information on corporate Sponsorship opportunities, contact the office of ube public affairs. 


While our students benefit from its generous 
contributions, the company enjoys exclusi 
beverage rights, with its cold, distinctively 
refreshing soft drinks featured all over 
campus and at universi 








events. 





Knowing that free, accessible water is a 
batrier to reaching the confidential sales 
quotas set by Coca-Cola, the next phase 
in our partnership was to silently eliminate 
scores of public water fountains, and then 
encourage the rumour that the water on 
campus is unsafe to drink. We even built a 
state-of the-art forestry building with no 





fountains whatsoever. We like to think of it 
as a temple of refreshment, but our partners 
in education think of it as a testament to 
our devotion. 





Ultimately, the most valuable of all our 
partnerships is the one we have with our 
students. That value is the reason we take so 
much cate to prepare them for the challenges 
of education in the 21st century. They are 
the leaders, the artists, the doctors, the 
teachers, and the stylemakers of tomorrow. 
Their minds are wide open—open for 
business, and open to sucess, 








Му father’s devotion to my mother and to his 
children has always been beyond reproach. He 
worked overtime and weekends for as long as I can 
recall. He never complained about being tired or 
overworked. He did complain frequently, however, 
about injustice, often writing letters to the editor 
or speaking at our church or local forums. 

The most important thing in my father’s life is 
the difference between right and wrong. He has 
always relied on truth to modulate his decisions, his 
perspective, his discipline. He found truth in Christ, 
who said, I am the way, the truth, and the life, but 
was persecuted time and time again for speaking 
Christ’s truth, 

You couldn’t fool my dad with manipulations 
and shenanigans. You couldn’t talk your way out 
of trouble with tall tales or flattery. But if you 
could honestly shed some light on the matter, 

Dad would hear you out patiently, and adjust his 
take accordingly. 

My father taught me never to be afraid to change 


my mind, There is no shame in learning, only in 
stubborn adherence to glaring, obvious errors. 

In spite of all this, Dad and I are not remotely 
similar. I live a wild, creative, urban life - what 
I call free-spirited and what he would call unsettled. 
Dad is a family man, part of a small community. 

He socializes at church picnics or prayer meetings, 
while I spend my evenings hitting poetry readings 
and nightclubs. 

Perhaps it is to Dad’s dismay that I have learned so 
well from him. I imagine he had hoped the outcome 
of my quest would mean similar choices to the ones 
he made. But the thirst for truth he instilled in me 
is precisely how I came to question and explore 
issues like religion, homelessness, pop culture and 
capitalism through my art. It was Dad who taught 
me to ask questions, think critically, and to stand 
up for what I know is right regardless of what 
anyone thinks. 

Lorette С. Luzajic 





PHIL KNIGHT HAD A VISION 
HE’D SELL SHOES. 
HE’D SELL DREAMS. 
HE’D GET RICH. 


HE'D USE SWEATSHOPS IF НЕ HAD TO. 


THEN ALONG CAME 
A NEW SHOE. 


PLAIN. SIMPLE. CHEAP. FAIR. 
DESIGNED FOR ONLY ONE THING: 


KICKING PHILS ASS 




















ONLY A COUPLE oF OF GENERATIONS AGO, WE Е THE PEOPLE 
SANG THE SONGS AND TOLD THE STORIES AND 

GENERATED OUR CULTURE FROM THE BOTTOM Up, 

BUT No} OW, MORE Е AND MOR! ORE OF OUR с CULTURE ¡5 SPOON. 
FED To us BY ШШ 1085, 

TV NE; TWORKS À AND AD AGENCIE, 

OWN STO] ORIES деду ІҢ, SINGH 

PRODUCING OUR OWN MEANING. 0, CREATING 6 OUR own CooL, 


THE BLACKSPOT 15 ONE Way TO START DOING THar, 


WE MUST p RECLAIM oy; OUR CULTI TURE, START TELLING OUR 
GING OUR OWN Song: 






At first, it seems to be working. Johnny shows up in 
his gleaming white Nikes, and while nobody really 
makes a big deal, the brand-conscious girls do stop 
giving him a hard time. One of them even says hi 
to him as they pass in the halls. Johnny feels a tiny 
bit of confidence washing over him. This might just 
be a good year, he thinks 
Time passes. Now there's a funny feeling in 
Johnny's stomach. The Nike ads above the urinals 
have changed, he notices, and some kids already 
have the newest shoes. That girl doesn’t bother 
saying hi anymore. 

Johnny gets а job delivering junk mail after 
school, to buy new sneakers. He feels trapped, 
helpless. This cool is making him broke, he thinks. 
This cool is making him sick. This cool is toxic, 
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Sally's been thinking. 











For years the old pattern went on. People were jaded 
by megacorporate control of so much of their lives, but 
couldn't see how they might take some power back. We 
decided to launch the counterattack. The result is the 
world's first global anti-brand - the Blackspot sneaker. 


Made from organic hemp in a Portuguese union shop, 
everything about the Blackspot, from its red toe tip and 
hand-drawn anti-logo to its renegade billboards and TV 
ads, is designed to do only one thing: kick megacorpo- 
rate ass. We're going to cut into Nike’s market share, 
unswoosh that tired old swoosh and give birth to a new 
kind of cool in the sneaker industry. 


NO MORE SWEATSHOPS 
NO MORE CORFORATE COOL 


Buying a pair of Blackspots makes you a voting share- 
holder in The Blackspot Anticorporation. 


Log in to www.blackspotsneaker.org and use your 
shareholder number as the password (your number is 
on the shareholder certificate inside the shoe box). 


IN THE FORUMS, WE'LL BRAINSTORM, DISCUSS, AND VOTE ON: 
* What future Blackspots will look like. 


* Where and how they'll be made. 


® Which industries and which corporations 
we'll target with our revenue next. 


















WSA DANGEROUS. GAME THEY'VE BEEN PLAYING, AND 
Yr SHOULDNT TAKE то MAKE THAT CORPORATE 
дон UP IN THEIR FACES. 
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STEP#8 


WALK INTO д LOCAL INDY STORE AND TELL THE MAN; 
THE BLACKSPoT—How WE'RE TRYING 

SOCIALLY RESPONSIBLE COOL IN THE SNEAKER INDUSTRY, THEN 
EMAIL US WITH THE RETAILER'S SPECS, AND WE'LL DO THE 
FOLLOW-UP, IF THE STORE DECIDES To CARRY BLACKSPOTS, 
WE'LL SEND you А TOKEN OF OUR APPRECIATION, 


TO CREATE A BOTTOM-UP, 


-BRANDS 
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n-source brand. 


AER бор 


As city streets around the world are choked (@ 
with ever more Starbucks locations, 
unlucky neighborhoods suffer a gut- 

wrenching, local-culture coffee enema. 


ith Starbucks. Try а Blackspot 

ing fair-trade, organic 
coffee with revolution in every cup. More 
than just a coffee shop with books, it'll be 
an info-shop with coffee—part library, part 
meeting place, and part altar to caffeine. 


Coffee shops have a proud tradition of 
thought. Let's revive 


hosting revolutionary 
that tradition. Look for the first Culture 
Shop in Vancouver, Canada, then use our 
template to start one in your town. 


ANTIPRENEUR@ADBUSTERS.ORG 
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BLACKSPOT COLA 

A socially responsible alternative to 
the world's most branded beverage 
BLACKSPOT WATER 

Purified, local water in reusable, 
refillable containers 

BLACKSPOT APPAREL 

Organic, unbleached clothing 
made in co-op factories. 
BLACKSPOT STENCILS 

For symbolic defiance against corporate cool. 
BLACKSPOT BIODIESEL 

Indy outlets selling fuel made from 
waste vegetable oil. 

BLACKSPOT LOANS 

Low-interest loans to Blackspot start-ups. 
BLACKSPOT LAW 
A dedicated law firm defending our right to 
unbranded space and democratic media. 
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BIT BY BIT, INDUSTRY BY INDUSTRY, 
TAR Cea THIS LITTLE BLACK SPOT 


REVOLUTION 


IT'S NOT AS HARD AS YOU THINK TO BEAT LARGE 
MONOLITHIC CORPORATIONS LIKE NIKE, MCDONALD'S 
AND STARBUCKS IN SHOP-TO-SHOP COMBAT. MOST 
MEGACORPORATIONS ARE SLOW, BUREAUCRATIC 
DINOSAURS, EASILY OUTMANOUVERED BY NIMBLE, 
FLEET-FOOTED ANTIPRENEURS. 


IN CAPITALISM’S NEXT EVOLUTIONARY PHASE, . ` 
SMALL WILL TRUMP BIG, LOCAL WILL BEAT GLOBAL, - ` 
AND SHARED, OPEN-SOURCE BRANDS LIKE THE 
BLACKSPOT WILL TRIUMPH OVER JEALOUSLY GUARDED 
©OPY@IGHTS.™ 


ALL IT TAKES IS FOR A FEW OF US TO START LIVING . ` 
SPONTANEOUS LIVES OF PLAYFUL RESISTANCE—TO - 


LIE WITHOUT DEAD TIM WILL CHANCE THE UGLY FACE OF 
дк er ЖА CORPORATE CAPITALISM. 
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THE BLACKSPOT ANTICORPORATION |‏ 
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Live Мед; Peod Time- 


I graduated with a business degree. Never questioned 
much because no one questioned me. I got great 
grades through school and somehow bought the lie 
that once you get your degree everything will fall into 
place. I knew the path I had chosen wasn’t for me 
but didn’t care. I found a house in my neighborhood 
filled with jazz musicians and soon met my true 
crowd, Everyone seemed so dialed-in and they were 
all so young. 

Brian set the vibe. He played guitar. Loved Eddie 
Harris and could get anyone stoked while listening 
to music with him. Didn’t drive a car. Always had a 
one hitter in the five pocket. Never had a bad word 
to say about anyone. Never complained. He chose 
the tough road in life. Liked difficult things. This was 
new to me, I always took the easy way out. Took the 
classes I knew I could ace without showing up. Did 
just enough, Brian took a job washing windows on 
the tall buildings in town because he could walk to 
work and it was exciting to him. He loved his job. 
Late last May someone working at the Children’s 
Hospital flashed him and he told me he couldn’t 
believe he was paid to do his job. He lived in the 
moment. Told me once how he knew I would never 
be an average Joe and those words made me feel 
better than anything anyone had ever said to me. 

He died June 1, 2004, falling off a hospital while 
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washing windows. The guy who taught an entire 
group of friends how to live had died. More than 
once he had even said he knew he wouldn't live to 
see 35. He was okay with that. He lived like we all 
should - recognizing we can go at any moment. 

His death was devastating to our group of friends. 
Many quit their jobs and moved. I felt incredibly 
guilty for being alive and working my mindless 9-5 
job knowing that Brian had died while living such 
a better life. After three months, I was jobless and 
hopeless with no plan in sight. I wasn’t upset that 
Brian had died. I was upset that he could no longer 
live. There was a huge difference between being dead 
and not being alive as far as Brian was concerned. 

A year still hasn’t passed and his birthday was just 
a few days ago. It hits everyone at random times. 
But now I am living. I am not merely surviving. 

My plan is to live life as it comes, tread lightly, and 
try and connect with as many people as possible. 
Maybe Brian knew his death would turn me from an 
average Joe into someone pursuing real dreams. Now 
I look around and see people my age who are falling 
into the “American Dream” and I shake my head. I 
would rather live 25 Brian-years than тооо average 
Joe-years. 


Rob McVie 
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From: stolte4517@mailhot.com 

Date: March 2, 2005 6:01:54 AM PDT A 
To: Adbusters 

Subject: Work and travel 





After three years of working on an assembly line with my Grade 12 education, | looked around 

and was disturbed to register a particular deadness in the eyes ol the people around me. A certain 
resignation that this was all life would ever have to offer: a paycheck that barely paid the bills, 
children you scarcely had time to be with, a shack to call a home and a dreary industrial job that felt 
like a prison sentence. The only ray of hope was the lottery ticket pool everyone participated in — a 
thin, distant light at the end of a very dark tunnel. 

That was 12 years ago. | quit that job soon after, went back to School, earned two degrees, traveled 
the world and had a family with whom | spend as much time as I possibly can. | now work closely 
with high-risk adolescents. | try to let them know that the light is closer than they think. 





Michael Stolte 











At tables in the middle of the prison library, men sit 
reading newspapers. But look closely: some of them 
aren’t actually reading. They’re thumbing the pages, 
trying to look absorbed, glancing around the room 
every few minutes to see if anyone is watching. The 
truth is they’re not reading the words because they 
don’t know how. 

Will any of them admit it? Not likely, the prisoner 
helping to run the library thinks to himself. An 
admission like that takes more trust than most of 
these guys have experienced in their whole lives. As 
assistant librarian, he’s an avid reader now, but he 
remembers how he used to practice when he was 
in segregation, away from anyone else’s eyes. He’d 
look up unfamiliar words in the dictionary and make 
himself use those words in a sentence. He wants these 
other guys to have a chance at loving books too, but 
he figures it’s going to take a new kind of thinking 
to get them there. > 

“We need го get some easy books,” he says to the 
prison’s staff librarian. “Books a guy who can’t really 
read can still figure out. And we need to put them on 
the low shelves so they’re easy to steal.” 

The librarian wants to help the guys who can’t 
read, too. It’s one of the reasons she likes working in 
a prison library rather than, say, a graduate research 
center: the chance to help the unlikeliest readers 
discover new joys and capacities. But the need to 
make it possible to steal the books - library books, 
which are free to patrons in prison just as they are 
to library patrons anywhere - requires a leap of 
imagination she can’t immediately make. 

“Why do they need to steal them?” she asks. 
“Why can’t they just check them out?” 


He tries to explain it to her: how people cling to 
pride when they have so little else to hold on to. 
How these guys would rather stare blankly at the 
newsprint than admit anything to anybody. How 
stealing is what they know how to do, and how 
much easier it is than asking for something, than 
believing they have the right. “Don’t make them 
strip naked for you,” is what he wants to say to the 
librarian. “Give them some cover, some way to slip 
those books back to their cells without letting anyone 
else see how easy the words are and how much they 
want to read them. You'll see. They'll do it.” 

The librarian gets it. She knows this is something 
he understands better than she can ever hope to. She 
realizes her best shot at serving these prisoners well 
is to take advice from someone who is capable of 
opening the door to their particular reality, allowing 
her a glimpse inside. 

They order easy readers and set them out on 
the low shelves without making any kind of big 
announcement about it. Soon enough, the books 
start to disappear. One day a prisoner comes up to 
the desk with one of them in his hand. A really easy 
book, a really big, tough guy. 

“Is this the first book you ever read yourself?” 
the librarian asks, taking a chance. 

“Yeah,” the prisoner replies, and neither of them 
can keep from smiling. 


Susannah Sheffer edited Growing Without Schooling 
magazine for many years and is the co-author of 
Ina Dark Time: A Prisoner’s Struggle for Healing 
and Change. 


i want to fit. i want to fit and wear snappy clothes and follow the atkins diet and run 
three miles a day and keep myself well groomed and get a normal job and buy fancy 
stuff and follow my leaders blindly and just nod my head and walk into the meat 
grinder with a shiny white smile as my body is crushed into meal for the masses who 
follow in my footsteps. 








| want to get married to someone with whom i never disagree and have “intercourse” 
with exactly twice a week, with an extra session on my birthday and whenever i get a 
raise or buy her an expensive gift made by children in sweatshops who i feel especially 
sorry for when the guy with the white beard comes on the TV and tells me about 
how much my pennies a day could help them. 


1 want to wear nice pants and have a leather wallet with lots of pockets for credit 
cards and a plastic fold-out section for the pictures of my 2.5 kids. 


| want to name my children after relatives whom i secretly dispise and raise them by 
taking all of the precribed steps in all the right books and alienate them after they 











grow out of my control and begin forming their own opinions and begin to act like i 
did when i was young and stupid. 


i want to have a midlife crisis. 


i want to cheat on my wife and regret every decision i have made since i began 
making decisions and fall asleep each night under my billion-threadcount nordstrom 
angel-down comforter fearing the day when i make a mistake and lose every material 
posession that i have worked so hard to secure in order to buffer myself from the 
world around me. 


i want to be a prozac junkee and have a few heart attacks and live on social security 
іп a retirement village and go to the clubhouse on friday for a potluck and play cards 
with old men who smell like mold. 


i want to get shipped-off to a nursing home and shit myself as the doctors add 
tubes and wires to my body in hope of preserving my suffering for as long as 
humanly possible. 


i want to die frightened and alone in the middle of the night as nurses attempt to 
recusitate me with elecrtical shocks to the heart, filling my veins with synthetic jesus 
blood. ° 


i want to be buried in a pretty cemetery with a fountain and trees and footpaths, 
surrounded by family members who tell each other that i accomplished so much 


Micah Madche 
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NAOMI HARRIS. 


I grew up in southern Africa. As a child, I was active 
and strong; the sun baked my bones and kissed my 
nose. I used to go to sleep under my mosquito net 
listening to the colorful hum of the crickets outside. 
Life was a kaleidoscope of sensual experiences. 

The air was hot and dry, wringing you out like a 
wet rag during the day, leaving the smell of sweat to 
linger into the cool and vegetative fragrance of the 
evenings. Each sunset, the sound of each morning 
bird, the smell of the quenched ground after each 
rain, the sting of each mosquito bite, the thick 
calluses on my feet - this will never leave me. 

I came to the United States five years ago. 
Everywhere, I see people living by substitution. 

If you don't have time to lie in the sun, go to a 
tanning booth and toast yourself golden brown. 
Can’t afford Banana Republic? Go to the Gap. 
Can’t afford the Gap? Go to Old Navy. Don’t live 
close enough to a park? Don’t have the time to get 
outdoors? Get a gym membership and run on the 
treadmill, Can’t afford a Jaguar? Buy a Sonata. 
Never lived your dream of being an “artist”? It's 
alright - it’s safer this way, it’s worth it working 9-5 
each day . . . you get to vacation in Florida every 
year and wear Lancöme perfume. Don’t have a love 
life? That’s OK, who has time these days? Tune into 
ET, live vicariously through Brad and Jen - that is, 


Angelina. Can’t lose any weight? No big deal, Britney 
Spears has been looking plump lately too - or could 
it be she's pregnant? (ГП have to check my latest 
issue of In Touch.) Need the confidence to ask for a 
promotion? Buy some tits. Oh, and get some acrylic 
nails while you’re at it. Those are classy. 

You have the money - spend it, live the good life, 
get that French manicure. You look good, you must 
be living well. Look how lucky you are. You must 
be so happy. 

Right now I live next to I-95. Every night I go 
to sleep with the sound of trucks and cars passing, 
sending slight but disturbing vibrations through my 
walls. In the summer, my family often closes the 
windows, and I hear the stifled stream of cars outside 
accompanied by the flat and lifeless buzz of the air 
conditioner. It is sucking in my air and sending back 
а stagnant chill. And then I realize - too am living 
by substitution. 

But I need the breeze. We all do. 

Once I had a conversation with an eccentric 
stranger who, upon our parting, handed me a paper 
which read, “Accept no substitutes.” 

So, Tom - if you’re out there - I think I finally 
know what you mean. 


Sonja Todorovich 
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Things started out so well. I was born pure, perfect, 
new. Endless possibility unrolled before me. While 
so much was unknown, my energy was just short of 
limitless — childhood’s “winged energy of delight,” 

in the words of the poet Rilke. But that was so long 
ago. Now, looking back on a lifetime of choices, 
mistakes and triumphs, I wonder, “What happened?” 


In the last of eight stages of human development 
outlined by psychologist Erik Erikson, our bodies 
slow, careers wind down, and parenting duties are 
essentially complete. We have time to reflect. The 
“psycho-social crisis” Erikson describes - that is, 
the developmental task before us - is in achieving 
ego integrity without falling into despair. Have we 
achieved wholeness, the integration of inner values 
with their consistent, outward expression, or have 
we been fractured by hiding our true beliefs out of 
fear, self-protection or personal gain? 

Modern consumer culture has trained us for 
dis-integration. Advertisers get rich leveraging 
our fragmentation: they imply one aspect of our 
humanity - smelly armpits, asymmetrical breasts, 
wrinkles, fat — renders the entirety of us unlovable. 
“Reality TV” rewards the scheming of contestants 
who view deceit as the necessary means to an end: 
a modeling contract, a six-figure salary courtesy 
of Donald Trump, another week on the island. 
It’s all justified within the benign framework of 
entertainment — “just doing what it takes to win the 
game.” And much of corporate life forces us to slap 
on a grin as we toe the company line, promoting 
values that are often at odds with those that guide 
the rest of our lives. Taught that to be “professional” 


is to keep the personal in check, we sell our values 
short for the price of a mortgage payment or college 
tuition. With our identities so divided, how can we 
live with ourselves? 

Or better put, how can we die with ourselves? 
Because while ego integrity is about coming to terms 
with life, it’s also about coming to grips with death. 
If we’ve lived in tune with the self, others and nature, 
that is, if we’ve connected with something larger 
than ourselves - a new generation, an understanding 
of virtues that will outlive us - death becomes 
meaningless. “Only such integrity can balance the 
despair of the knowledge that a limited life is coming 
to a conscious conclusion,” wrote Erikson. “Only 
such wholeness can transcend the petty disgust of 
feeling finished and passed by, and the despair of 
facing the period of relative helplessness which marks 
the end as it marked the beginning.” But if our 
deepest relationships have been online instead of in 
person, if expense-account lunches outnumber family 
dinners, if the tears we've shared have been with 
CNN's tragic victims rather than neighbors down the 
block, death may come with some trepidation: time 
is running out, and just now we realize we’ve been 
chasing the wrong carrot. 

A Buddhist parable likens the human soul to a 
mountain spring: it bubbles from the earth pure and 
clear, but as it trickles down the hillside, it gathers 
pebbles and dirt. We get muddied by life. But our 
essence, whether obscured by debris or still sparkling 
and clean, is still there, only to be filtered. The 
question, then, becomes: is it already too late? 

Paul Schmelzer 
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The decision to have my child at home w: hardly a decision 
at all - it just felt like the right thing to do. Whenever 
I imagined giving birth; I didn't see myself on a gur 
surrounded by doctors in masks, anesthetized beyond all 
physical sensation. I saw myself in familiar surroundings, with 
friends and family rooting for me, getting ready to welcome 
the baby With the warmth and celebration she deserved. 
©Despite what a lot of misinformed people might have you 
believe, planned, midwife-attended home births pose no more 
danger to a mother or child’s health than hospital births. 
How did we allow ourselves to become so alienated from one 
of the most profound.and fundamental experiences of life? It 
was my pregnancy and I wanted to experience the arrival of 
my daughter as fully as possible. It wasn’t pretty, mind you 
— but it was beautiful. Ф + 


Olivia Sparks 
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You can’t beat Mother Nature when it comes to mother’s milk. 
_ Human milk provides the perfect concoction of nutrients for a 
growing baby. It can even adapt itself to the infant’s changing 
4 nutritional needs - something store-bought formula will never 
achieve. But breastfeeding is more than simply the transferal of 
milk, It’s a crucial component of baby-mother bonding. Bottle- 
feeding mothers tend not to enjoy the same depth of connection 





and child, fostering a lasting, unbreachable closeness. 















that skin-to-skin, eye-to-eye contact facilitates between mother | 
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When I was a little boy one of my biggest treats 

in life was going to the local candy store to get my 
penny bag of candy. The sight of the fabulous glass 
jars of candy on the shelves and the aroma of all the 
flavors were always a weekly highlight, although 
choosing which candy to go with was always a tough 
decision for a six-year-old with only one penny to 
spend. Once 1 pointed to whatever jar was making 
my mouth water the most, the old man behind the 
counter would then take it off the shelf, unscrew the 
lid and carefully weigh out a few ounces of candy 

on his tiny scales. A four-ounce weight went on one 
side and the candy on the other, this being the going 
rate for penny candy half a century ago. At the time 

I thought him to be a mean old man because not 
once was a fraction of an ounce ever given away; the 


scales always had to balance exactly on the mark. 

The amount of purchased candy had to be the 
precise amount to last me through the week. I would 
eat a few pieces each day and would eat my final 
piece on allowance day, which meant it was time 
for another trip to the store. 

There were a few occasions when I was given more 
money by an uncle or aunt and Pd subsequenly gorge 
myself on a huge bag of candy. After a few bouts of 
rolling round the room with an aching stomach, and 
a few hurried dashes to the bathroom, I soon realized 
there can indeed be too much of a good thing. 

Michael Levy 








‘STEPHANIE DIANUCHICAGO TRIBUNE 


SCHOOL’S OUT FOREVER 


With the state of most public school systems being 
nothing to write home about, my partner and I 
made the decision to “homelearn” our children 
instead. As the saying goes, if you want a job done 
right, sometimes you have to do it yourself. It was 
a decision we initially made only one year at a 
time, but we kept coming to the same conclusion: 
educating our kids at home (where the heart is) 
was by far the best option. This has given them the 
freedom to express their talents on their own terms, 
and I love that I was able to spend so much extra 
time with them. 

ГЇЇ start with our youngest, Nigel, the most 
kindhearted and generous 12-year-old I know. He 
recently learned how to downhill ski and, just like 
his big brother, is absolutely fearless on the slopes. 
His biggest adventure this year has been starting a 
longboard/skimboard company called Oasis Board 
Со. He negotiated a deal with a longboard company 
in California who shipped him a whole whack of 
trucks for his skateboards. He even managed to 
repay his debt to us in record time. 

Ryan, 16, is ever the resourceful young man. 


He’s a master at finding great deals on electronics 
and can refurbish everything from speakers to 
computers to store lighting. All these years hanging 
out with his Dad in our tool-filled garage has 

made Ryan an accomplished bike mechanic, not to 
mention an ace skateboard/skimboard builder. He. 
is also extremely well read and loves to bone up on 
anarchist political movements, environmental issues 
and science fiction. 

And then there's our eldest, Elise, who's now 
17. She just returned from a backpacking trip to 
Europe, where she supported herself by busking 
with her fiddle and joining a band in Dublin called 
The May Day Riots. Since coming home she's been 
housesitting for friends, playing in her new band 
and has recently been invited to record music for a 
movie soundtrack. 

None of this would likely be the case if the kids 
had undergone the homogenizing experience of peer 
pressure or been chained to desks all day at school. 
Putting the *house" back into *schoolhouse" was 
the best decision our family ever made. 

Gin Neilsen 





ADVENTUROUS LEARNING ` 


What do you do if you want a different kind of 
education for your child — something beyond the 
didacticism and conformism of mainstream schools? 
What if you want your child to 
learn something more than to do 
what she’s told - an ability to 
make bold, responsible choices, 
for example, or to absorb 
knowledge through a variety of 
rich, real-world experiences? 
We imagined a school where 
life would be the teacher and 
hole world the classroom. 
believe that learning, like 
adventure - this is the 
led Aventurijn two 
|, private school in 
iculum and no 
their lives and 
d curiosities. 


the Netherlands. There is no 
instructors. Children learn by 
pursuing their natural inclinatie 

If they want to bake cookies, the; 
reading the recipe. If they find a 
caterpillar, the gether to 
discover уа butterfly 

it will turn into. Learning and ¿ 
living become synonymous in 
children’s minds. 


ver someone at 
Advent wants to learn a 
new subject = be it Hebrew 


piano, photography or Ta 

Chi - they need only broach 

the idea. If we don’t have 

a qualified teacher we go 

looking for one, otherwise we 

master the skills ourselves together with the kids. 
Everyone takes part in the learning process. The 


being alive. We call ourselves “guides,” and help 
by listening, giving lessons, proposing activities 
or just by being an example. Sometimes we make 
suggestions, but the children are ultimately the ones 
who decide what they want to pursue (a right most 


to be responsible for what happens in their own 
lives. They also come to understand what their best 


- much more dange; 









but others learn better by playin; 

games or singing songs. They asl 

homework and lessons, play a lot 

have a great deal of 
Sometimes people ask 

we have no fence along 

that we have a pool, 

We have these thi 

all belong to life. If 

cope with “dangero 

will be responsible 

the future. They co: 

for example, while 

and usefulness. Sinc 

aren't tempted to 


o prohibitions, they 
retly, which would be 
act that we trust their 
innate curiosity 5 them to be responsible 
in their explor: 5 , 

t ntion to emotions at 
Adventurijn. When it comes to 
nie and aggression we don't try 
ell a child what to do or provide 
her with solutions — we try to help 
her get a grip on what she's feeling. 
We might say something like, 
“I think you're angry." 
“Yes, I am, and I am going to 
hit him." 
“You must be very angry 
if you want to hit him... 
what happened?" 
The child is always eager to vent. 
Once the emotions have been dealt 
there's room for listening and solutions, and 









wn. The process isn't always a smooth one and. 
ke a lot of time, but ultimately the results are 
h it. In this way children come to understand 
it means to be part of a group. In learning how 
indle their emotions and deal with the emotions 
hers, they begin to grasp the way a single 
on’s actions can affect the group as a whole. 
armonious schools are possible if we open 
lves to the inner world of children. 


Hanneke Beckers 
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MAN, 
7 POOR MAN, 
E BEGGAR МАМ... 


HOW WILL YOU 
“END UP? 


JOHN TAYLOR GATTO SPEAKS 


If you teach children to be self-reliant, self-sufficient, possessed of 
valuable skills, full of curiosity, physically strong, relentlessly analytical 
when the situation calls for that, civil, kind, pious and courageous, they 
will reach - like plants reach for the sun - for good communities. As 
long as individuals abound, good communities will be possible. Strong 
people make strong communities, which then extend a hand to the 
weak, the unfortunate and the young. 


Violence, narcotic addictions, 
divorce, alcoholism, loneliness - 
all these are but tangible measures 
of a poverty of education. Surely 
schools, as the institutions 
monopolizing the daytimes of 
childhood, can be called to account 
for this. In a democracy, the final 
judges cannot be experts, but 
only the people. Trust the people, 
give them choices, and the school 
nightmare will disappear in 

a generation. 


posa 


After nearly 30 years spent inside a number 
of public schools, some considered good, 


some bad, I feel certain that management To grow up correctly we require the absolute right to 
cannot clean its own house. It relentlessly do the wrong thing from the standpoint of the boss 
marginalizes all significant change. There — those who would presume to rule, guide or even 
are no incentives for the “owners” of the cajole humanity into being a mass. All comprehensive 


structure to reform it; nor can there be 


systems do that, they can’t help themselves. Liberty is 


without outside competition. It’s time to take anathema to a reconstructive vision. 
our schools back, If they mean to have war, 


let it begin now. 


For most of modern history, school has had three purposes: 1) to make good 
people - call that the religious purpose; 2) to make good citizens - call that the 
public or community purpose; 3) to make individuals their personal best so 
that they can lead good individual lives. What stole in to corrupt this equation 
in the twentieth century was a bizarre fourth purpose that frames kids as.raw 
material — “human resources” for the construction of an efficient economy and 
governance system, It’s a vile, horrible perspective that leads to the compounds 
of habit-training and attitude adjustment we call institutional schooling. 








>From: leila freeman | 


— 
Paolo Friere 
> Date: April 26, 2005 4:35:24 PM PDT 











> То: adbusters 
> Subject: <none> 
> 
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» When I was a sophomore in high school we had to re: 
> Bradbury's Fahrenheit 451 for English class. І wan ° 
> if, as the book claimed, paper really did burn at the titular 

> temperature and so preheated a school oven to 450 degrees. 1 

> lovingly placed the book on a cookie sheet and, five minutes 

> later, it burst on cue into flames. My teacher recommended that 

> I be expelled for vandalism but I didn't care; at that moment I 
> realized I should find the answers for myself and stopped blindly 
> accepting what I was told in school. Teachers, parents, th 

> government, mass media,- none of them can tell me w 
>I am my own person. 

> > 

> Leila Freeman 














From: David Gagnon 

Date: May 13, 2005 4:35:24 PM POT 

To: Adbusters — 
Subject: school — 


i il i ami 19 happily blow up 
ight, i told my mom that, if | had a stick of dynamite, | woul 

en She called me in sick the next day and ! never went back. At age eleven, 
1 finally found a school that suited me. It was a place where ! could be a slow reader 
and not be looked down upon; a place where | could dress as | wanted, think the 
way | wanted; and, most importantly, take a significant role in the community that 
was my school. 





David Gagnon 





There's a unique schoo! in Tel Aviv that occupies the first floor of a three-story 
building in one of the city's poorer neighborhoods. The second floor is occupied by 
artists and the third by a circus troupe. In exchange for reduced rent, the kids get 
to work with the performers and artists and get a daily taste of real life. 

The school is but one example of Israel's democratic school movement, a growing 
educational style emphasizing cooperation that owes much of its success to the 
country's tradition of collectivist kibbutzim culture. Israelis are adept at making the 


est of things and this new school of thought - wherein students, teachers and 
parents all have a say regarding a school's direction - reflects the sharing spirit of 
kibbutz living. The movement is typified by a learner-centered approach in which 
individual students choose their daily activities and encourages equality between 
students and staff. Yaacov Hecht started the first version in Hadera in 1987 and, 
since then, more than two dozen variants have opened throughout the country 
with at least 200 other traditional schools incorporating democratic proces: 


























Today I went to a school, but no ordinary one. 
The students are beggars, you see. And they’ve 
been given new hope. Their teachers are amazing. 
The main man gave up a good salary and a stupid 
lifestyle to found the school. He’s an inspiration in 
a world where the main focus for so many people 
is just to make money. I’m taking tonnes of pictures 
as part of a photojournalism project: the students 
sewing, making crafts, studying and hanging out 
in the village. They’re hard-working girls and have 
really thrived since being given this opportunity. 
It's exciting to be a part of it all. 
4 7 Gautam Narang 
c New Delhi, India 


In the mornings at Pardada Pardadi 


school in Anupshaha, india, the 
students learn to read and write. 
In the afternoons, they learn 
vocational skills. Above all, they 
get three free meals a day. 





JUMPING OVER THE GREAT DIVIDE 





Modern culture is mediated culture, plain and simple. 
Most of our collective knowledge passes through print, 
television, radio, film, or the internet at one point or 
another, and so it's not hard to understand why media 
literacy is such a valuable skill. But media education, as 
it's currently taught in primary and secondary schools, 
is a half-baked and hollow promise, one that has the 
potential to debilitate at the same time that it protects, 

The goals of mainstream media education are 
admirable enough. First, it seeks to make students 
aware of their media diets, to help them make good 
choices regarding what and how much they consume. 
Next, it asks students to analyze and question what they 
read and see, to ask how media is constructed, what is 
represented and what may have been left out. This is 
where most media education ends, Sometimes, it takes 
students a little deeper, going behind the messages to 
ask who produces the media we experience, and for 
what purpose? Who profits? Who makes the decisions? 
Students able to answer such questions are deemed 
media literate. 


But literacy, as we traditionally understand it, requires 
the ability to read and the ability to write. Somewhere 
along the line, media education has lost the second half 
of the equation. The capacity to make sophisticated 
critiques of print ads and TV spots may protect students 
from manipulation and disinformation, but it also 
teaches them that their only rightful media role is that 
of consumer. Do we really want a media culture in which 
only a small group is entrusted with the creation and 
dissemination of meaning, while all others are left merely 
to analyze the results? 

Here's the challenge: to help people jump over that 
great divide between the passive consumption and the 
empowered production of meaning. Teachers, you have a 
responsibility to make sure that your students have the 
tools they need in order to generate their own culture. 
Students, you have a responsibility to put those tools 
to use. What follows are four ways to begin creating 
meaning, four launching points that you and your class 
can use to cross the divide once and for all. 


Before you worry about what sort of message to produce, first 


you have to get everyone used to participating. Start by asking 


Dear Editor, 


questions in your class. Get people talking. Debating. Arguing. 


Once everyone is involved, they'll soon discover what they feel 


passionate about. 


As a group or on their own, students should research their 
concerns. Once they feel ready, they can bring those concerns 
to the attention of others in your community. There are as 
many ways to do this as there are things that need changing. 
Remember: even if you're thinking big, it's okay to start small. 


Try challenging everyone to get a letter published in a local 
newspaper or a big magazine. They don't need a lot of cash or 
support to pull it off, just a little bit of time to sit down, organize 
their thoughts, and write. Make the letters interesting, make 
them as short as possible, and don't make them too rude. 


If one of the letters gets published and hits the right note, it 
could have a huge effect. But if it doesn't get published right 


I'm a sixteen-year-old student in Pointe- 
aux-Pins, and I'm writing to express 

my disgust with your decision to run 

the advertisment for Lockheed Martin 

in your January issue. The ad produces 
the impression that all the company 
wants is to teach kids about physics and 
aeronautics. The truth 15 that Lockheed 
Martin designs and builds deadly 
weapons. Since the average reader is 
not interested in buying missiles, it 
seems clear that the only purpose the 
ad serves is to obscure the truth about 
the company’s activities. Why would a 
magazine that prides itself on uncovering 
facts help a weapons manufacturer to 
misrepresent itself to the public? 


away, or doesn't get a good response, don't get discouraged. 


Just start contacting more media outlets while exploring other, 


more creative ways to publicize your concerns. 


Sincerely, 
Becky Hardin 











Teenagers everywhere strive to 
be popular, and т5 year old 
Channel One is no different. 
So in a bid to revive its 
AU ии reputation, the struggling news 
station that advertises to roughly 
eight million captive public school students a day, 
got a new CEO. Judy Harris replaces Jim Ritts, the 
sole company executive remaining with ties to 
Chris Whittle, the self-described “edupreneur” 
and departed founder of the controversial news 
channel format. — 

Channel One bills itself as being “the highest-rated 
teen television news program in the United States,” 
usually without mentioning how it has managed this 
feat. In a Faustian bargain struck with cash-strapped 
educators, the subsidiary of omnipresent marketing 
giant Primedia Inc. provided over 12,000 schools 
with free television equipment — pre-digital age 
satellite dishes, monitors and vcrs now in need of 
upgrading. In exchange, Channel One gets unfettered 
access to the hearts and minds of 40 percent of 
American students for 12 minutes every school day. 
After ten minutes of news, the kids get two minutes 
of ads that fetch the company $200,000 per 30- 
second spot. 

Whittle has infamously described his brainchild’s 
service as “stealth advertising,” but although 





THE FRENCH ARE REVOLTING 


= You likely aren't familiar with 
the latest French addition to 
the culture jamming lexico! 
barbouilleurs. Literally translated 
as “scribblers,” this is the nom 
de guerre given to activists in. 
France's growing legion of cultural revolutionaries. 

It all began in October of 2003 when people began 
painting slogans like “Advertising kills” and “Too 
many things, not enough poetry” on billboards and 
public transit signs across Paris. In one case, a photo 
of Salvador Dali was plastered over an ad. The 
city’s rapid transit agency, RATP, tried to stem the 

_ tide by opening up a handful of billboards to “free 
expression” for a period of a whopping ten days. 

But it was a token effort in the shadow of legal 
proceedings that RATP and Métrobus, the company 





initial profits far surpassed those of Espn and CNN 
when they first hit the airwaves, there are now 
signs this approach is bombing with parents and 
advertisers alike. 

In the wake of ever-climbing child obesity 
rates, heavyweight advertisers Kraft and Kellogg’s 
have both bailed out on the sinking station and 
revenues have been dropping steadily for years. 
The station's financial woes are the latest example 
of a growing intolerance towards placing children 
in the clutches of corporations. Others include 
the recent bankruptcy of the electronic privacy 
invasion tool ZapMe! Corp., the injunction against 
Time-Warner's inclusion of ads on CNN Student 
News, and the widening junk food prohibition 
throughout North American schools. It seems ironic, 
then, that Primedia would hire Ms. Harris for the 
position, someone with a marketing background. 
— at Hallmark and Crayola - rather than with 
journalistic or educational experience. According to 
Primedia president Kelly Colin, Harris’ “strength 
lies in her ability to create revenue opportunities in 
the consumer and educational marketplaces through 
partnerships, alliances and brand extensions.” 
In other words, she doesn’t belong in the front 
of a classroom. 

Andrew Fleming 


responsible for the ads, had launched to recoup 
€922,000 in damage costs from 62 of the commando 
graffiti artists caught redhanded. 

The French public, however, chose to back the 
freedom of expression fighters, some of whom 
escaped punishment using the argument that the ads 
were already covered in graffiti by the time they got 
around to defacing them. Asa result, there was no 
shortage of sympathizers lining up to help defray 
the costs of the nine defendants who were eventually | 
convicted and forced to pay between €400 and 
€2,000 in fines. Métrobus president Gérard Unger 
called it a victory, but it was clear that the advertising 
industry had suffered a major setback. 

Who says the French always give up without 
a fight? 





Letter-writing can be just the first step in your do-it- 
yourself media campaign, just the beginning of a lifelong 
commitment to media-making. For inspiration, try looking 
into other ways that regular people have used to get 
their concerns out to the public. If you're inventive and 
resourceful, you'll be more likely create a message that 
will get everyone's attention. 


Stickers are one great example of a practical way to get 
your message across. You can draw or print your own 
using inexpensive supplies, or you can custom-order 
hundreds of high-quality, waterproof vinyl stickers with 
your designs on them. Either way, you'll quickly create 
a buzz in your school or neighborhood. 


Because they're small, stickers need to be very simple. 
Your message should be understandable at a glance, but 
can include a website address for further information. 
The best spots for stickers are places where most people 
won't see them right away, places where no one will 
bother to remove them. Saturate these locations. Don't 
worry about getting everyone's attention: seeing your 
sticker should be like finding an Easter egg - a surprise 
treat. People will remember it better this way. 


' 
} 
! 
N 
! 
Ц 
! 
! 
! 
! 


и ко 
m =й = < < = em 
ON A VENDING MACHINE? 


~a w аз me ЗЕ БЕ mm 


ON YOUR PRINCIPAL'S DOOR? 


IN YOUR SCHOOL'S CAFETERIA? 


Slapping stickers up on public property also raises 
some tough questions: how far should you be 
prepared to break the rules to get your message 
across? Is the issue important enough to risk 
inconveniencing or possibly insulting people? To 

risk messing up public property? Do you feel so 
passionate about your message that you're willing 

to disobey authority and be punished for it if you 

get caught? For example, is it OK to put an “Ad- 

Free Zone" sticker on the door of your principal's 
office? Activists have to deal with these kinds of 
civil disobedience questions all the time. Teachers, 

in turn, need to think about what rule violations they 
are prepared to accept in the interest of encouraging 
students to stay involved. 








ROLLING BACK OBESITY 


It all began in 1997 when a group of parents in 
Nova Scotia’s Annapolis Valley started pushing 

for healthier cafeteria options than McDonald’s 
hamburgers and pizzas loaded with processed meats. 
They rallied the school board to the cause and came 
up with a healthy living program that was introduced 
in 12 of the district’s schools. Kids and parents were 
drawn to the program immediately and it’s still going 
strong eight years later. Students get subsidized fresh 
fruit in the cafeteria, comprehensive nutrition tips 

in class, and expanded recreational opportunities 
both during and after school. It’s cheap - costing less 
than $100 per student per year - and the results are 
striking. Student obesity rates have dipped to four 
percent, compared to ten percent in schools without 
the program. 

The Annapolis Valley experience goes against the» 
grain on a continent where cash-strapped schools 
have been overrun by a plague of fast food outlets 
and pop vending machines. According to a recent 





All over the world, junk- 
food marketers are being 
grilled over their role in the 


childhood obesity epidemic. 
self-regulation. 


CANADA 

Virtual ban on trans 
fats; marketers 
sponsor “Health Rock“ 
TV spots aimed at kids. 


BRAZIL 
Government 
study reveals that 
one out of every 
ten minutes of 
advertising is a 
food commercial. 


UK 

Faced with laws restricting 
‘celebs and cartoons in 
‘ads, marketers move to 





survey by the Center for Science in the Public 
Interest, 75 percent of beverages and 85 percent of 
food sold in US schools are of poor nutritional value. 
An earlier survey of California schools found that 
half of them carried Taco Bell, Subway, Dominos, 
Pizza Hut, or other branded foods. 

But a backlash is brewing. The state of Texas is 
moving to limit the amount of sugar and fat students 
can consume, and to phase out deep-fried foods in 
school cafeterias. California has banned soft drinks 
from elementary, middle and junior high schools. Los 
Angeles, New York and Chicago have city-wide bans 
on selling pop in schools. Even the Cookie Monster 
is changing his tune. In the current season of “Sesame 
Street,” the furry blue muppet and his chums are 
pushing fruits and vegetables as “anytime” foods 
while cookies have been dubbed “sometimes” food. 

All these measures are building to the ultimate 
goal: reversing 50 years years of corporate incursion 
in our schools. 


FINLAND 
Considering a total ban 
оп junk-food ads aimed 
at children. 









CHINA 
Childhood obesity 
looms; McDonald's 
emphasizes menu 
items like yogurt in 
its ads. 


McDonald's cut its 
marketing to kids 
by 50%. 


Source: Advertising Age, March 7, 2005 


My Organic Body 


Anyone who claims that fast food isn't a direct cause 
of obesity, diabetes, heart disease and cancer is 
either delusional, dumber than a drunken duck, or 
in advertising. But the McFood brigade isn't the only 
industry with greasy secrets to hide; a full 89 percent 
of the ingredients in personal care products haven't 
been properly tested for safety and one-third are 
‘suspected carcinogens. 

Even if you don't see your body as a temple or 


Eat organic, whole foods like fresh 
fruits, veggies and whole grains, 
You'll look better, feel better and 
will be less likely to need a poor 
diet-related operation. 


Purchase clothing 

and bedding that 

can be machine or 
hand-washed. Dry- 
cleaning uses toxic 
detergents. Choose 
organic hemp or 

cotton materials 
whenever possible. 
Synthetic fabrics 

are manufactured 2 
from petroleum g 
derivatives and 
drycleaning supports 
terrorists. 


a wonderland, one thing it should not be is a toxic 
waste dump. Take control of your body. Learn about 
what's inside what you put in your insides and on your 
outsides. Look for safe, organic alternatives. Resist 
marketing, and choose products by reading labels 
instead. Challenge yourself to be as chemical-free as 
possible, to grow your own healthy, organic body. It’s 
the project of a lifetime and it’s never too late to start. 


Drink lots of 
water. Then drink 
some more. It'll 
help your body 
get rid of toxin 
Use a water filter 
to reduce common 
pollut 


Stop using chemical- 
laden toiletries or 
cosmetics. It's not 
as if animals are 
volunteer 


Use natural cleaning agents like bakin 
vinegar and lemon juice. Mmmm - ba 
soda, vinegar and lemon juice 


For a searchable database of personal care products, visit <http://www.ewg.org/reports/skindeep>. For a good overall guide to a pean household, visit 
<http://www.worldwatch.org/pubs/goodstuff>. For general information on toxins and human health, visit <http://www.nrdc.org/health>. 
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Two-thirds of global ecosystem 


services under threat 


Radical changes needed to save the planet, experts say 






‘The world is living bevond its means. 
That's the conclusion of a comprehensive 
evaluation o£ the world's major 

ecosystems produced recently By 

hundreds of the world's leading scientists. 
“According to its authors, the Millennium 
Ecosystem Assessment serves as 7% 
stark warning” about the future of the: 


ene. — as been degraded. or is 
unsustainabls- 

Over 1.300 experts from 95 countries areal 
participated in the study. Robert Watson. 


former scientist at the World Bank and several decades, 35 percent 
former scientific adviser to the White have been lost and 40 
House. supervised the bound that oversaw percent of coral reefs have been снет 

the project. It was carried out by several destroyed or badly 


degraded. 

Between 1010 30 percent of all 
mammal. bird and amphibian species ane 
threatened with extinction. 

< At least 25 percent of fish stocks аре 
verharvested. fm some places. the catch is 
now less thum а hundred of what it was 


United Nations agencies, ax well as 22. 
international scientific organizations 
and development agencies, business 
groups and environmentalists. UN 
the assessment as “un unprecedented 
























prior to industrial fishing. 
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rivers has doubled in he past fy sens 
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freshwater running off the land 

= Simoe 1750, the amount of carbon: 
dioxide in the atmosphere has increased. 
about 32 percent. thanks primarily to. 
the burning of fossil fuels and land use 
es. About 60 percent of that increase 

en се ілсе 1959. 
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reduction and prosperity” 

To stem the threat of environmental 
‘collapse. the report callis fie "Radical. 
changes im thé way mature is mated at 
every level off decision making amd mew 
ways of cooperativas between government 
business and civil society” 














Create Your Own Meaning 


The unfortunate truth is that our home is in trouble, and 
each generation needs to work harder than the last to " 
stop things from getting worse. But people are stubborn, 
and don't always respond to words. Often, the best way to 
change someone's behavior is to offer a better alternative, to _ 
show everyone what exactly they're missing. It's another way 
to create meaning for yourself and the people around you. 


` 


. SEED BOMBS 

Mix together a big handful of dry organic compost with a 
palm-sized heap of native wildflower and vegetable seeds. 
Then add two big handfuls of dry terracotta (red) clay that’s 
been sifted to remove any chunks. Sprinkle the mixture with 
just enough water so that it all binds together. Take a pinch of 
the paste and roll it into penny-sized balls, then put them into 
in the sun to dry for a day or two. 


Once your seed bombs are ready, look for neglected and 
derelict patches of dirt that nobody seems to care about. 
Throw the bombs. Wait for rain. 


In a few weeks, your seed bombs will help nature get a 
foothold again, and, in return, you'll get a clear reminder 
of how your actions can directly change the world for the 
better. Other people will notice, too. The problems may 
be huge, but it's little projects like this that will get the 
ball rolling. 


For more projects that students can do in a classroom 
setting or on their own, contact your local chapter 

of Greenpeace, or check out Green Teacher, the 
environmental education magazine. 





DONT ВЕ Боор | 


Energy is too precious a resource to take lightly. It is essential to 
our way of life. Essential to economic progress. Essential to raising 


living standards for over five billion people in the developing 
world. And, because we take energy seriously, we take our 


responsibiljties seriously too. In how we look for it. How we 
` кут! we transport И. How we process it. And how we 
Ths: 5 global energy demand grows (and it will, by as much 


096 in the next 25 years), we will not shirk our responsibility 
сом; meet it - and always to reduce the emissions this 
isi 


1 
N м “рп a global scale - will take all the technology 
ее, we can muster. That’s why, for decades, 
[| (егеу led the industry іп research and technology. 
T T5. why we! ow making the largest ever investment in 


ate and energy research that is specifically 







II inevitably create. It's a huge challenge. On 
rid demands more and more energy. On the 
1555 and less environmental impact. Meeting 








w breakthrough technologies. The world 
nergy challenges. There are no easy answers. It 
4, honest dialogue about the hard truths 
s all. Wishful thinking must not cloud real thinking. 


пр mover appealing they may sound, must 


ical, viabl. d economical - worldwide. However 
иа i ers must reflect the real world. Energy 
i imporjant to treat in any other way. exxonmobil.com 
Corp? ! ota ó ExxonMobil 
7 Taking on the world’s toughest energy challenges” 
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pre Scientific American, May 2005 
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Iteach fourth grade in Beaverton, Oregon, which 
also happens to be the corporate headquarters of 
Nike, the biggest (some would say most notorious) 
shoe company in the world. Last year Nike selected 
our school to participate in a new elementary health 
and fitness program. Ours is a Title I school, where 
most kids are still learning to speak English and live 
in low-income homes. 

Nike presented its education program as an 
opportunity we couldn’t refuse, especially as field trip 
money was scarce. They were aggressive - in daily 
emails and phone calls — about “partnering” with us. 
They would foot the bill for four field trips, including 
the buses. They would help us meet the state physical 
fitness standards. And our school would receive 
money for each hour spent at the Nike Campus, 
to be used for new gym equipment. 

The offer smelled of marketing and public 
relations to me, but our school 
chose to participate with little 
hesitation. The staff had varying 
levels of discomfort with the 
proposal, but it involved free field 
trips, so most people greeted it with 
enthusiasm. Had I refused, I would 
have been faced with the daunting 
task of planning and funding at least four alternative 
field trips so my students wouldn’t rise up against 
me when they were the only fourth-grade class 
left behind. 

This wasn’t the first time I had questioned my 
school’s corporate connections. The previous 
year I had refused to participate in our school’s 
McTeacher's Night fundraiser. This program, 
incredibly, invited teachers and school administrators 
to work behind the counter at the local McDonald’s, 
luring students and their families to purchase a 
fast-food dinner, Aside from its demoralizing title, 
McTeacher’s Night countered almost everything 
I was trying to teach my students about healthy 
lifestyles, nutrition, and their own ecological impact. 
It was fairly easy for me to boycott McTeacher's 
Night as it was not during school hours. But Nike's 
proposed program included at least four daytime 
excursions, a total of 12 school hours. 

During my year with Nike, a particular 
irony haunted me: along with many other giant 


corporations, Nike operates exploitative sweatshops 
that keep communities poor and voiceless in some 
of the very countries from which my students’ 
families have migrated. These companies perpetuate 
injustice in developing countries by paying 

workers a minimum wage that is not a living wage. 
Additionally, workers can be exposed to dangerous 
conditions, independent unions are outlawed or 
attacked, and environmental regulations, when they 
exist at all, are not enforced. 

А few days before the first field trip, roo blue shirts 
with white swooshes were delivered to our classroom 
doors. At Nike’s request, all the children remembered 
to wear their new shirts. When the big day arrived, 
the excitement in the buses must have been audible 
for miles. “Wouldn’t it be great if we could get them 
this excited on the first day of school?” one colleague 
yelled through the din. 

Driving slowly through the 
guarded gates, we looked onto 


"impeccably landscaped gardens full 
4 of colorful flowers and bubbling 
CUM fountains. Nike employees from the 


Global Apparel Department were 

waiting for us, all smiles and cheers. 

Dressed from head to toe in Nike 
sports attire, they seemed genuinely enthusiastic 
about meeting the fourth graders. The kids were 
divided into small groups and quickly led off into 
the immense campus. 

At one point, Nike group leaders escorted the 
students directly from a nutrition class into a huge 
auditorium. Nike employees handed each child a can 
of soda and students spent the next hour watching. 
not-yet-released Nike commercials. They sent the 
teachers and most of the volunteer employees to 
the cafeteria for lunch, leaving roo students in the 
auditorium with only a few Nike representatives. 
When we asked the program directors why the 
students were watching commercials, they told us 
it would help “геу them up" for their upcoming 
soccer game. Looking back, I wonder how we could 
have sat, albeit uneasily, through that catered lunch 
while they showed our students ads. I remember 
feeling powerless to say or change anything in that 
unfamiliar and imposing setting. 

To their credit, Nike employees responded to 


our feedback (and my outrage) that neither soda 

nor commercials were appropriate for a health and 
fitness program. On our next field trip, students were 
served juice and trail mix for a snack, and there was 
no screen watching. This didn’t do much for my first 
impression of the program, though, nor did it quell 
my conviction that this was indeed a marketing and 
PR ploy. 

Each subsequent visit to Nike was full of fun and 
exciting activities like swimming, hip-hop dancing, 
rock climbing, yoga, and tennis. Many of my 
students were able to try things they might not have 
had a chance to do otherwise, and there wasn’t a 
single child who didn’t enjoy some aspect of our year 
with Nike. I was pleased the children were able to 
try these sports and get almost individual attention 
from the enthusiastic Nike employees. At the same 
time, I watched as our students were indoctrinated 
into a corporate culture, experiencing the lovely Nike 
Campus without being asked to consider where 
Nike products are made, who makes them, and 
under what conditions. 

Branding the children was a 
not-so-hidden agenda of Nike's 
“partnership” with my school. 
After every field trip, Nike sent 
each student home with a plastic 
bag full of trinkets and gifts — all 
emblazoned, of course, with the 
Nike swoosh. The children grabbed 
the gift bags as they were tossed onto the bus, 
arguing over the quantity and color of the items. 
I was reminded of scenarios where well-meaning but 
naive charities throw toys or candy to children in 
poor countries. It felt patronizing, and at the same 
time I felt like nothing I could possibly do for my 
students could ever live up to the Nike gifts and the 
Nike Campus experience. Poor schools, like mine, 
seem especially vulnerable to states of dependency 
on this kind of corporate largesse. 

At one point in the year the director of the Nike 
education program came to our school to give a 
career talk to students. As he was leaving, he noticed 
a teacher’s Adidas shoes. “I see you’re not wearing 
Nikes,” he said to her in front of her students, “We'll 
have to do something about that.” My colleague has 
not yet received new shoes, but the true purpose for 
the “partnership” was clearly exposed: marketing 
Nike products. 

There were times during the school year when, 


in frustrated desperation, I tried to counterbalance 
the one-sided perspective my students were getting 
from Nike. During a math lesson, for example, 

my class surveyed, graphed, and discussed where 
their sneakers were made, and I pieced together an 
advertising unit focusing on persuasive techniques 
in the media. I wanted to teach my class to think 
more critically about the commodities they buy and 
the media’s influence on their choices. Ultimately, 

I wanted them to see Nike from a fuller, less 
glamorous perspective. But I didn’t have the tools 
or the support to take either of those projects to any 
great depth. I also was not comfortable using Nike as 
an example for critical study. I worried that people 
at our school would view it as “inappropriate.” 

My year with Nike was certainly not all bad. 
There were many positive opportunities for the 
students, nice volunteers, and responses from 
Nike to many of the comments we gave them 
throughout the school year (even though we never 
received evaluation forms nor were offered a formal 

feedback session). 

In an era of increased budget 
crises, schools are frequently 
pressured into working with 
corporate sponsors like Nike. Some 
districts across the country have 
outlawed partnerships with certain 

à corporations whose products are 

deemed unhealthy for students, 

like soft-drink companies. In our case, if Nike 
representatives had met with teachers, students, 
and parents to design a program, it might have 
set a better precedent for the year. At a minimum, 
schools or school districts should develop guidelines 
for relationships with corporations so that when 
they are approached by a business they are prepared 
and more likely to get their needs met. Whatever 
schools decide, there must be plenty of opportunity 
for honest discussion and careful decision-making, 
always asking: what is really in the best interest 
of students? Ultimately, the benefits Nike received 
from the education program - if only in advertising 
and generating brand-loyalty — far outweighed the 
benefits received by our school. 


Racbel Cloues 


This article first appeared in the Winter 2004/05 issue 
of Rethinking Schools. Subscriptions are available at | 
1-800-669-4192 or <www.rethinkingschools.org>. 4 








THE/JOURNEY TO SPACE PAS 
THROUGH AMERICA’S CLAS 


> 


Every year, America’s students have an ‘opportunity to journey into space. And explore new world’s of discovery by participating 
in Space Day. This year, the theme of Space Day is “Return to the Moon!” For one day, students will become scientists, engineers 
and explorers. Using their imaginados for everthing from planning a space mission to building skateboard rockets. Sponsored 
[scientific American, may 2005 AA Day is more than a day of fun: Ítis.a great way to teach skills, and inspire students to pursue studies 


in engineering, science and math. To learn more about Space Day visit www.spaceday.org. The countdown has begun. 






Last week I had an extended layover at the Los Angeles 
Airport. The waiting area was pretty sizable, yet because 

of the noise of two mounted ТУ sets, there was nowhere 

to escape the inane banter from the local Fox station. No 
matter where people sat, they ended up staring at a screen. 
One middle-aged couple sitting nearby caught my attention. 
The man’s shoulders were slumped as he stared at the dirty 
carpet in front of him. The woman’s face was a grimace of 
blank agitation as she kept her eyes on the television. Every 
now and then the man would glance at her as if to say 
something, but seeing he didn’t have her attention, he’d sigh 
and look back at the floor. Suddenly I remembered the TV- 
B-Gone Pd received in the mail the day before I left home. 
Pointing it at the TV, I pushed the button and the screen 
went blank. Noticing the television was off, the man glanced 
at his wife and asked her a question. She stopped staring 

at the blank screen and turned toward him. He smiled and 
leaned his face closer to hers. Later, as І headed out the gate 
to my plane, I glanced back once more at the middle-aged 
couple I had freed from TV. The man had his hand on his 
wife’s knee and a playful smile on his face. She too was 
grinning, almost shyly, and I imagined that I could see how 
they had fallen in love in the first place. 

Lott Hill 


Hey, teachers! Think your students are equipped to make meaning in our ad- 
dominated visual culture? Most likely, they're not. Hours spent in front of the TV have 
taught them how to zone-out rather than create. But here’s your chance turn things 
around. Use this lesson plan to take your students through the process of creating an 
advocacy ad, from brainstorming to buying airtime, and watch them become the next 
generation of media activists. Students, there's no need to wait for your teachers to 
show an interest in this stuff — these lessons can be easily adapted as a project for 


you and some like-minded mates to tackle on your own. 


LESSON 1: BASIC MEDIA LITERACY 

a) Discuss the power and influence of commercial 
advertising, noting that by some estimates we are 
confronted by 3000 commercial messages everyday. 
Look at several product ads. What message does each 
ad convey? How do these messages make the students 
feel? What impact might these advertisements have 
оп society as a whole? 

b) Explain that the airwaves are owned by the people 
and only leased to corporations. Are they being used 
to serve the public’s interests? How do they serve 
corporate interests? 

с) Talk about potential uses of the media other than 
commercial advertising, uses such as education. 
Introduce the concept of social marketing. Show 
examples. What messages do these non-commercial ads 
convey? How do the goals of these “uncommercials” 
differ from the goals of product ads? 


Lesson 2: Contacting Media Outlets 

а) Explain that because the people own the airwaves, 
everyone who has a message to share also has the 
theoretical right to buy airtime. Ask the students if they 
think it's practical for people like them to do such a 
thing on their own. 

b) Get the students to research and compile a list of 
local media outlets, including newspapers, magazines, 
radio stations, and television stations. As a homework 
assignment, have them contact some of these outlets 
and request all of their available sales information: rate 
cards, demographics, brochures, the works. Give them 
the following pointers ahead of time: 


You'll probably be asked what company you represent 
and what your ad is about. Tell them it's an advocacy 
ad, and that you'll bring a copy in when you come to pay 
for ad space. 

You may be asked what your budget is, but don’t 
provide this information yet. 

Before you hang up, make sure that the rate card is part 


of the package being sent to you. Some stations are 
reluctant to reveal this information, so be prepared to 
put your foot down. 
Keep records of the salespeople you talk to. 

TV RATE CARD 


TYPICAL RATES FOR A 30-SECOND 
TIMESLOT IN THE US: 


SUPER BOWL (International): $2-MILLION 
CBS EVENING NEWS (National): $55,000 
MTV (National): 

CNN HEADLINE NEWS (National): 

LATE EVENING NEWS (Local): 

SATURDAY MORNING CARTOON (Local): 545 


LATE NIGHT MOVIE (Local): $100 OR LESS 


ALL RATES ARE APPROXIMATE AND DEPEND О! 
‘CALL YOUR LOCAL STATION F 


HOW, VIEWERSHIP 
EXACT RATES 


Lesson 3: Talking about Social Issues 

а) Initiate a class discussion about social issues that 
are important to the students - homelessness, 
environmental destruction, whatever. Encourage 
students to participate by offering their own examples, 
then tell them that they'll be split into teams to produce 
a social marketing ad about an one of these issues. 

b) Before splitting the students into groups, do a skills 
inventory. Skills that could be particularly useful include 
experience with video and sound equipment, drawing, 
photography, and desktop publishing. Divide students 
with these skills as evenly as possible between 
the groups. 

с) Have each group narrow down a list of the issues that 





concern them. After some group discussion, each group 
should vote on the one concern that they feel the most 
passionate about. Have them research whatever they've 
chosen, not only by using the library and the internet, 
but also by talking to people involved in the issue. 
Student should keep an eye out for facts and figures 
that might be useful for their ad. 


Lesson 4: Strategy and Brainstorming 

8) As a class, review the rate cards. Students may be 
surprised at how inexpensive TV and radio time can be. . 
Compare the relative costs and benefits of different 
broadcast and print media. Also discuss the value of 
purchasing a string of repeating ads, which can make 
for some of the most effective campaigns. 

b) Have the class break into teams and brainstorm about 
ай concepts. The first step should be to identify their 
target audience. Get them to consider where their. 
target audience lives, how old they are, whether they're 
male or female, how much education they have, etc. 
Only then they can begin to discuss concepts for their. 
ads, including whether they will be print ads, TV spots, 
or radio spots. 


Lesson 5: Developing the Concept 

8) In their groups, get the students to further develop 
and fine-tune their ad concepts. Offer the following. 
pointers : 


An honest and sincere presentation of your position 

is your best tactic. 

Avoid expensive ideas that require tricky techniques. 
You don't need to be slick - slickness is often a mask 
for insincerity. 

If you can reduce your message to a single idea, one 
strong visual metaphor and one powerful slogan, then 
the hardest part is done. When the concept is right, 
you'll get an immediate response. 

Few concepts will work equally well in all media. When 
you have a concept that you like, consider which media 
would suit it best. 


b) Give the students sample storyboards, scripts, and 
concept sketches, then get them to do one to three 
treatments of their concept. For those groups doing TV 
spots, have them use their storyboards to determine 
shooting locations and required props. 


Lesson 6: Budgeting and Fundraising 
а) Have each team review the rate cards to calculate how 


much it's going to cost to get their ads placed. Add to 
this the cost for any materials or services that they may 
need to purchase to produce their ads. If any of the ad 
budgets are too high, groups may need to go back and 
revise their concepts to reduce costs. 

b) As a class, the students should brainstorm about ways 
to fund their ads. Once a fundraising strategy has been 
devised, the class can work together to raise a collective 
Pool of funds. 


Lesson 7: Producing the Ads 

a) Not every school is going to have the equipment 
necessary to produce broadcast- or print-quality ads. 
If this is the case, you and the students are going to 
have to be resourceful, calling on volunteers from the 
community, university or college students, and local film 
and video societies for assistance and expertise. 


POV. Hands holding 
fast-food tray. 


| voiceover: 
Did you know... 


Hands bring Big Mac 
closer to camera. 
VOICEOVE! „that 
50% of the calories in a 
Big Mac come from fat? 


Hands throw burger 
back down onto tray. 
Sounds of disgust, 





[ Keep in mind that, in the case of TV spots, you must 
meet the station's minimum broadcast requirements 
or they won't air your ad. If you can't meet the 
requirements, you should ditch your storyboard and 
use your scripts to make radio ads (which are less 
technically demanding). 

Be sure that all of the content in the ad is original, 
including all music. 


= 


Lesson 8: Buying Ad Space 

a) With their ads completed and in hand, have the students 
pay a visit to the chosen media outlet to submit their 
ads in person. If possible, organize a field trip to one or 
more of the outlets, and arrange for a tour so that the 
students can find out more about how broadcasting and 
print media work. 

b) If the outlet agrees to air or print their ads, 
congratulations! Students should spread the word 
around the school and the larger community to make 
sure that as many people take notice of it as possible. 

If any of the groups’ ads are refused, encourage those 
Students not to take no for an answer. Have them 
publicize the refusal by sending news releases to other 


media outlets. Remind them that the airwaves belong to 
them as much as to anyone else, and that they have the 
right to access those airwaves. 


Lesson 9: Wrapup 

а) Have a closing discussion about the project. In 
particular, talk about ways in which students could 
continue their campaigns in other media, or branch 
out into other forms of community involvement. 


If you've made it this far, you've planted the seeds 

of a grassroots media revolution in your community, 
part of a larger movement to take back control of the 
the airwaves. The example that you set will inspire 
others to take the leap, to bridge the gap between 
passive consumption and the empowered production 
of meaning. 


Learn more about grassroots media movements and 
the global campaign to enshrine a new human right 
for the age of media: The Right to Communicate. 


WWW.MEDIACARTA.ORG 
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You've been left with a grim legacy. Planet Earth is exhausted. Our 
ecosystems are collapsing and temperatures rising. There’s a mad 
scramble for the last barrel of oil. And all the while, economists keep 
insisting that everything is just fine. 
But they're dead wrong. We need a new economic paradigm. It begins ` 
with you jamming your Economics departments. It ends with an entirely 
new way of measuring progress. 
Neo-classical economics is like a bucket full of water that's ready to tip. 
All it needs is one good kick. 


Take Action , 
Tear out this poster and nail it to your professor's door. Do it in a flashy | 
way that generates excitement and serves as a catalyst for further 
action. Coordinate with like-minded economics, commerce and business 

M administration students to take your message to a wider audience. Screen 
a film, bring in a guest speaker or hold a teach-in. Figure out the best 
мау to escalate the debate on your campus. There are heaps of ideas at 
<truecosteconomics.org>. Whatever you do, don't be afraid to think big. 
Consider what the Post-Autistic Economics movement has achieved in 
Paris, Cambridge and Harvard. So roll up your sleeves and get at it. It's 
simple . . . it's fun . . . it's revolutionary. And it's now or never. 


TRUECOSTECONOMICS.ORG 


cological Economists Talk Shop 


Revolutionary economists will descend on the out of academia and into the real world by 
Pacific Northwest this summer to compare linking ecological economists with citizens, 
notes and push the frontiers of economic government officials, NGOs and businesses. So 
thought. The US Society for Ecological participants will leave with concrete solutions 


Economics is holding its biennial conference to the environmental challenges facing the 

in Tacoma, Washington on July 20-23, and world today. Sign up to be a part of it all, or 
participants will be discussing such topics simply tune in by scanning the abstracts of the 
as environmental justice, eco-tourism, new Papers that will be presented at: 

business models for sustainability and the 

economics of climate change. Organizers want http://www.ussee.org/conference/ 

to show that ecological economics has spilled 





TRUECOST ECONOMICS MANIFESTO 


E, THE UNDERSIGNED, make this accusation: that 
\ X/ you, the teachers of neoclassical economics and 
the students that you graduate, have perpetuated a 

gigantic fraud upon the world. 


You claim to work in a pure science of formula and law, but 
yours is a social science, with all the fragility and uncertainty 
that this entails. We accuse you of pretending to be what you 
are not. 


You hide in your offices, protected by your jargon, while in the 
real world forests vanish, species perish, human lives are ruined 
and lost. We accuse you of gross negligence in the management 
of our planetary household. 


You have known since its inception that your measure of 
economic progress, the Gross Domestic Product, is fundamentally 
flawed and incomplete, and yet you have allowed it to become 
a global standard, reported day by day in every form of media. 
We accuse you of recklessly supporting the illusion of progress 
at the expense of human and environmental health. 


You have done great harm, but your time is coming to its 
close. The revolution of economics has begun, as hopeful and 
determined as any in our history. We will have our clash of 
paradigms, we will have our moment of truth, and out of each 
will come a new economics — open, holistic, human scale. 


On campus after campus, we will chase you old goats out of 
power. Then, in the months and years that follow, we will begin 
the work of reprogramming the doomsday machine. 


Sign the manifesto at 
TRUECOSTECONOMICS.ORG 
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A BILL OF RIGHTS FOR FUTURE GENERATIONS 


E, THE PEOPLE of the future, like the twenty thousand 
generations who came before us, have the right to 
breathe air that smells sweet, to drink water that runs 


pure and free, to swim in waters that teem with life, and to grow 
our food in rich, living earth. 


We have the right to inherit a world unsullied by toxic chemicals, 
nuclear waste, or genetic pollution. We have the right to walk 
in untamed nature and to feel the awe that comes when we 
suddenly lock eyes with a wild beast. 


We beseech you, the people of today: do not leave your dirty 
messes for us to clean up; do not take technological risks, 
however small, that may backfire catastrophically in times to 
come. Just as we respectfully ask that you not burden us with 
your deferred debts and depleted pension plans, we also claim 
our right to a share of the planet’s ecological wealth. Please don’t 
use it all up. 


We, in turn, promise to do the same. We grant these same rights 
and privileges to the generations who will live after us; we do so 


in the sacred hope that the human spirit will live forever. 


A curse on any generation who ignores this plea. 





The spirited discussion about 
activist-driven capitalism 
continues at <antipreneur.org>. 
Here are some of the latest ideas: 


Гуе been hesitant to support the 
Blackspot sneaker, wondering 
how Adbusters can reinvent the 
shoe without succumbing to the 
same capitalist wickedness that 
we criticize, But then I realized 
that Adbusters is asking a new 
question of us activists, something 
we don’t often ask ourselves: Is 
it possible that there can exist a 
good corporation? I’ve come to 
believe the answer is yes. 

JERAH R. CORDOVA 


There is a lot of potential in the 
Blackspot Culture Shop idea. If 
it’s done right, it would be the 
best way to regionalize the entire 
movement, with local campaigns 
and local meeting places. 

FRANK BESSE 


Just thought Га let you know 
about a very cool restaurant that 
I work for: The Rocky Mountain 
Flatbread Company in Canmore, 
Alberta, Canada. Our restaurant 
uses quality ingredients from 
Canadian organic farms, with 
no preservatives, transfats or 
additives. We’re also creating 
a socially responsible pizza by 
being very involved in educating 
children in the community’s 
schools about local green issues. 
SHANNON DIKKEMA 


We have already started our 
own antipreneurial effort in 
Denver, Colorado, usa. Pod is 
an independent culture shop that 
-- . sells only handmade items, 95 

57 percent of them locally made. We: 
1% also have our own on-site gallery, 
Capsule, with a stage for bands, | 





















. THE RISE OF THE ANTIPRENEUR @ 


We hold workshops where people 
can learn everything from knitting 
to DJ-ing. There’s been tons 

of good press and community 
support, so we know we’re filling 
а need. 

Гуе always thought we were 
part of a larger movement, so 
hopefully there will soon be a 
place like this in every city! 

LAURI LYNNXE MURPHY 
«www.podandcapsule.com» 


The antipreneur puts ethics over 
profits, so why not try to make 
the alternative society envisioned 
by Gandhi a reality? Instead 


of making money, buying and 
selling, we open.up chains of free 
shops and social centers. In the 
social centers, we could offer free 
social work. Yes, free! Everything 
would be on a voluntary basis, 
and would de-emphasize profit, 
acquisition, and competition. If 
you need an example, look up the 
disobedienti of Italy. 

MARK S. LASLEY JR. 


There are thousands of 
independent businesses that are 
already down with the Blackspot 
concept. Why not create a seal of 
approval or business alliance to 
include those already doing it? 
LARS 


My best friend and I recently 
opened up a community- 
integrated independent music and 





culture store in Miami, Florida, 
USA. It's called Sweat Records. * 
There's nothing like this in all of 
South Florida and we've had lots 
of positive feedback. 

My suggestion for the Blackspot 
is to allow stores that adhere 
to the same values to display a 
framed Blackspot, door decal, or 
anything else that designates them 
as a supporter without having 
to be a *branded" Blackspot 
store, Like a rainbow flag for the 
socially conscious. 

LAUREN RESKIN 


Imagine a Blackspot health center 
that doesn't rush to pump you 
full of antibiotics. Or a Blackspot 
psychologist who accepts anxiety 
as part of life and prescribes 
exercise and a healthy diet over 
Xanax. Imagine a Blackspot 
hospital where dignity matters, 
where death is accepted as a 

part of life, and where doctors 
and nurses make decisions, not 
insurance companies and penny- 


pinchers. 

RYAN SHOLINSKY $ 
I think there’s enough interest to L 
hold an International Antipreneur 520 


Summit. It would be a great 
way to create a network of like- 
minded businesses that learn from a 
one another's experiences. i 
JAY B. 





I saw the idea about Blackspot T- 75 
shirts and figured I'd give it a go. : 
So I spray painted a black circle . 
on the chest of a white shirt, and . 
wrote <antipreneur.org> on the га 
back. It turned out great. 









FERGY 


To see the full breadth of 
discussion, go to «antipreneur. 


org>. 


= = 


THE AMERICAN DREAM ofa single- 
family home and a white picket fence in the suburbs 
is unimaginable to most Venezuelans. For some, a 
ramshackle shanty in a Caracas slum shines like a 
beacon. For others, it is the mere prospect of self- 
sufficiency - по matter how humble - that keeps 
them going. 

Jennyfer Willaruel lives with her two daughters 
under a bridge near Los Caobos Park. For years, 
she has pinned her hopes on a single goal: “To get 
my shanty made no matter what.” Willaruel spent a 
good part of her childhood homeless. She ran away 
from home when she was тт years old, staying at 


halfway houses when she wasn't living on the streets. 


She later married, giving birth to Jeglibeth, 14, and 
Jexibeth, 4, and made her life in a Petare slum. But 
four years ago, about the same time Jexibeth was 
born, her husband died, leaving Willaruel to fend 
for herself and her family. Two years later, half her 
house was lost when the soil underneath gave way 
to a landslide. Willaruel and her girls continued to 
live there until the day she returned home to find 
delinquents had destroyed what remained. 

Despite all her time on the streets, Willaruel says 


she has never taken drugs or engaged in prostitution. 


On a recent Monday, she and her daughters visited 


the Street Youngsters ambulance a block up from 
Plaza Venezuela. Sober and seemingly healthy, 
Willaruel chatted with the nurse about her girls, 
who she says are what keep her going. “They don’t 
let me get down.” 

Willaruel does some washing and ironing to earn 
money, but gets most of her income from begging. 
She doesn't yet know how she'll acquire the funds 
necessary to build her shanty, but based on strength 


of will alone, it’s hard to imagine her not succeeding. 


Ironically, part of the reason Willaruel is still on 
the streets owes to her uncompromising devotion 
to Jeglibeth and Jexibeth. Every time she has gone 
to a halfway house, she says, they have wanted to 
separate her from the children. This is something 
she will never allow. 

Rafael Justo also dreams of the security a solidly- 
built shanty in a Caracas slum would provide. 

A family man, he lives under a bridge that connects 
Plaza Venezuela to the Central University of 
Venezuela (ucv) with his wife and three very young 
children. 

Like Willaruel, Justo has been on the streets 
longer than he cares to remember, At 17, he left 
home because “my parents fought, I was dumb, 
and I wanted to see what the street was like.” 





REUTERS/PILAR OLIVARES 


Like Willaruel, Justo doesn’t fit the street person 
stereotype. He’s friendly, gentle, and sober. 

During his 20 years on the streets, Justo has 
lived all over the city. Three months ago, he moved 
his wife and children to their current home along 
the Guaire River. There, he and his family abide 
alongside of “La Mocha” - so called because she has 

^a missing leg - along with La Mocha's daughter, son, 
their respective partners, and one other man. “We're 
a family,” says Justo. 

Justo may live in close quarters with his “family,” 
but they’ve strung up carpet, bed-sheets, a tarp and a 
Teresa Саггейо Theater poster for a nominal sense of 
privacy. They’ve tied rope around the concrete pillars 
to hold up these makeshift walls and doors. Beyond 
the living area is the cooking area where, instead of a 
refrigerator, the residents stock their food in a plastic 
box. The box and the rotting food lying around it 
prove a source of constant bugs. 

There’s no outhouse, but plenty of high grass and 
weeds, which serve as the bathroom area. As for 
water, Hidrocapital has a huge pipeline that crosses 
the river a short walk from the bridge. 

When Justo can muster Bs. (bolivares) 20,000, 
he leaves his family behind to sell snack foods on 
the Francisco Fajardo highway or at the Nuevo Circo 





bus terminal. On a good day, he might make as much 
as Bs. 50,000, enough to feed his family and maybe 
buy some medicine for an ailing child. 

But Justo says it’s been a month or so since he’s 
been able to do this. He doesn’t have enough capital 
to get himself started, and just can’t bring himself to 
beg for the funds. 

“Pm capable of begging,” he explains in a slightly 
desperate tone, “but I can’t tolerate the reproach.” 

Justo continues to plan for his shanty, and is slowly 
collecting materials. He estimates he'll need about Bs. 
300,000 for the bricks. 

In a three-story building in Los Erasos, 16- 
Winder Gutiérrez and 14-year-old Wilmer Gon 
come to work three days a week. Their instructor 
Alejandro Arenas might prepare some materials 
for the young artisans, but otherwise Winder and 
Wilmer work independently, painting and cutting 
marbled paper with which they construct the colorful 
journals they'll eventually sell. 

Winder has been working at the artisanship 
house for seven years, which might explain why he 
made Bs. 600,000 in the last three months making 
his journals. Ever-smiling, Winder says he uses the 
money for school and clothes. Wilmer joined the 
house two years ago, and makes about Bs. 50,000 >> 









DAVE NIDDRIE 


I mark the start of my education from the day | arrived in India when | was seven years old. My parents 
had brought us to see the country my father was from: Аз | walked out of the Bombay airport, the smell of 
the tropics claimed me. Viscously hot and strange, it said: Wake up. There is a world out there, beyond your 
classroom, beyond your neighborhood, and beyond your imagination. 

‘As we started towards the car a swarm of kids surrounded us. They were dressed in rags, shoeless, 
and much darker than me or my brother. They held their tiny hands out and began an excited chorus of 
"baksheesh, baksheesh." My parents ushered us into the car, and told us to roll up the windows. A girl my 
own age peered through the window. She pressed her forefingers and thumb together and raised her hand 
to her mouth. We observed each other in that way children have: curious, not cagey. Her eyes pleaded 
with me, "I am hungry." 

| asked why we didn't give her any money. "If you give to one you have to give to them all," my father 
explained. With that we sped off into the global south, past pre-dawn fires, refuse piled on the side of the <, 
Street, and shadowy figures rummaging for scraps. 3 





My first lesson in international affairs taught me that the world is a place where we let people starve. 
Jaime Jacques 











>> а month, which he also uses for school and the 
occasional shirt. He hopes to eventually attend 
college and become an engineer. 

The densely populated slum of Los Erasos boasts a 
community health clinic as well as a nutrition center, 
but the artisanship house provides the neighborhood 
with its only educational 
and recreational program 
for youth — unless you count 
the local basketball hoop. 
Winder and Wilmer appreciate 
the importance of the Street 
Youngster program as a way of 
keeping street youth out 
of trouble, 

“If I weren’t here,” says 
Winder “Pd just be hanging 
around with nothing to do. 
Maybe I'd be able to stay away from the bad kids, 
but maybe not.” 

Gustavo Misle and his wife Deanna Albano are the 
co-founders and directors of the Street Youngsters 
program. A former teacher, Misle plays a mentorship 
role at the house. 

“The problem isn’t the poverty of lack of money,” 


back 
vou backpack 


he insists. “It’s a mental poverty where no one dares 
to imagine a different kind of future for themselves.” 
Thanks to Albano’s Tuscan roots, Arenas and 

a youngster from the neighborhood traveled to 
Tuscany for a two-month-long course on marbled 
paper artisanship. Upon his return, Arenas taught the 
technique to the kids of Los 
Erasos, and the program 
was born. Young people 
like Winder and Wilmer 
soon began to develop a 
sense of productivity and 
independence. They learned 
how to express themselves 
creatively rather than 
violently, and to socialize in 
an enyironment of respect 
and acceptance. By earning 
their own money, their self-esteem improved. But 
most importantly, according to Misle, they learned 
they had the power to create opportunities for 
themselves - to effect real change in lives that could 
have easily been hollowed out by the pessimism and 
despair of the slums. 

José Orozco 
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The Bruce Mau aesthetic you 
review [Adbusters #58] is the 
new National Socialist art: bold 
lettering, sterile, “positive” 
message and no critique. 
Frightening. 

DIANA GARCIA 

by email 


I am one of the millions of Texans 
who didn't vote for George W. 
Bush in this last apocalyptic 
election. So your magazine is a 
lifesaver here in Dallas, where the 
majority of resident automatons 
are equally materialistic, mindless 
and violent. Yesterday a man 
opened the sun roof of his Jaguar 
and shot three people with an 
AK-47 after a bar fight. If Bush 
can't prevent urban warfare in his 
home state, how does he expect 
to do it in an alien country a 
world away? 

YUKIO MUSHIMA 

Dallas, USA 


Why do you guys insist on 
bashing the Democrats over and 
over again? They are the only 





alternative we have here, or I 
should say *had." There is no 
other party powerful enough 
to stand up to these crazy 
Republicans and you know it. 
So what if you don't agree with 
everything they do? How about 
freedom? Or a nice standard of 
living? Or a woman's right to 
choose? Or peace? Well, you can 
kiss it good-bye now. Four years 
of Republican rule and you still 
don't get it. Now our votes are 
counted by Diebold. We have 
actual gulags where people are 
held incommunicado for however 
long the government decides. Do 
you ever think about how many 
people would still be alive today 
if Gore had won in 2000? 

JOEY BOBRICK 

Encino, USA 





Adbusters’ Mideast wet dream 
would seem to consist of 
rewarding wave after wave 

of suicide bombers (that your 
faux peace-loving writers 
endorse through silence) with 
an immediate and unilateral 


withdrawal of Israel back to 

its 1967 borders. This seems 

like a panacea for the socially 
progressive Palestinians. However, 
Israeli apologists might point out 
that the West Bank and Gaza 
were annexed in 1967, not in 

an offensive maneuver, but only 
after Israel was viciously and 
simultaneously attacked by Syria, 
Lebanon, Jordan and Egypt for 
the heinous capital offense of, 
well, existing. 

No doubt your overzealous 
team of Israel-bashers would 
rebut that Israel somehow 
deserved to be attacked for 
colonizing Palestinian territory 
(British territory, actually) in 
1948. If we could just somehow 
find a way to rid the Middle 
East of those pesky Israelis, the 
utopian dream of an entirely 
Arab Middle East, free of 

‚ poverty, miserable subjugation 
and corruption would finally be 
manifest. I’m just sure of it. 

And what of the horrible 
Israelis? Presumably Adbusters 
would want to send them packing 
back to where they came from: 
Auschwitz or Dachau perhaps. 

STEVE SILBERBERG 
Hull, USA 





David Abram’s essay in 
Adbusters #58 concludes with 
a reminder that despite its vast 


“analytic and inventive power, 
contemporary humankind is 
crippled by a fear of its own 
animality, and of the animate 
Earth that sustains us.” After 
nearly forty years in classrooms 
teeming with teenagers, I am 
only too aware of how we have’ 
created “professional educators” 
instead of teachers. We rationalize 
teaching and learning, render 
children into numbers by 
maliciously testing and testing 
and testing, and obliterate what 
is obvious to any teacher with 
ordinary human faculties. My 
aversion to numbering people 
began when I was a teenager and 
shook hands with two men with 
concentration camp numbers 
tattooed on their forearms. 
Next time they'll be more subtle 
and use barcodes. 
DAVID HOLDEN 
Menlo Park, USA 


I just read your combative True 
Cost Economics Manifesto which 
concludes with *On campus after 
campus, we will chase you old 
goats out of power." You're not 
going to change how economics 
professors think about economics 
by insulting them. Your tone 
encourages them to tune out 
before you can explain your 
reasoned argument about how 
we measure progress. 


Ithink it's great to ridicule 
the logic of neoclassical 
economics, and I would like 
to see your ideas multiply in 
the minds of Americans. But I 
don’t want to associate with a 
group that advocates aggressive 
confrontation and, in a way, the 
destruction of property. I think 
that just turns people away. 
STUART JECKEL 
Chapel Hill, USA 


Your Blackspot Music article in 
Adbusters #59 declares that “a 
genuine revolution is happening 
in the way people think about 
music and corporations,” but it 
misses the point. 

Long before the invention of the 
phonograph, people sat around 
living rooms and stoops, оп 
porches and in fields, playing the 
piano, picking at their guitars and 
singing. That music - including 
the performance — was an 
essential and organizing part 
of community. 

Now that every song ever 
recorded by Bob Dylan, 
Madonna, James Brown, and 
countless others fits easily onto 
the average computer, most 
people have gone from active 
producers to passive consumers. 

Your article on Blackspot Music 
starts with the premise that music 
is meant to be bought and sold in 
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CULTURAL REVOLUTION IS OUR BUSINESS 

We are a global network of artists, writers, environmentalists, teachers and entrepreneurs, 
downshifters, shit-disturbers, rabble-rousers, incorrigibles and malcontents. We are 
anarchists, guerrilla tacticians, neo-Luddities, pranksters, poets, philosophers and punks. 
Our aim is to topple existing power structures and change the way we live in the twenty- 
first century. We will change the way information flows, the way institutions wield power, 
the way the food, fashion, car, and culture industries set their agendas. Above all, we will 
change the way we interact with the mass media and we will reclaim the way in which 
meaning Is produced in our society. 


LA REVOLUCION CULTURAL ES NUESTRO NEGOCIO 

Somos una red global de artistas, escritores, ambientalistas, profesores y empresarios, 
simplistas, desmadrosos, agitadores, incorrigibles e inconformistas. Somos anarquistas, 
tácticos de guerrilla, neo-ludistas, bromistas, poetas, filósofos y punks. Nuestra metas 
es derrocar las estructuras de poder existentes y cambiar la forma en que vivimos en 

el Siglo XXI, Cambiaremos la forma en que fluye la información, la forma en que las 
instituciones ejercen poder, y la forma en que las industries de la comida, la moda, el 
automóvil y la cultura establecen su orden del día. Sobre todo, cambiaremos la forma en 
que interactuamos con los medios masivos de comunicación, y recobraremos la manera 
еп que se genera el propósito de nestra sociedad. 


NOTRE AFFAIR, C'EST LA REVOLUTION CULTURELLE 

Nous sommes un réseau libre d'artistes, d'écrivains, d'écologistes, d'enseignants et 
d'entrepreneurs, de partisans d'une vie moins matérialiste, de semeurs de merde du 
secondaire, d'incorrigibles et d'insatisfaits. Nous sommes des anarchistes, de stratéges de 
guérilla, des nouveaux Luddites, des farceurs, des poétes, des philosophes et des punks. 
Nous visons à faire basculer les structures de pouvoir existantes et de changer comment 
nous vivons dans le 21ете siécle. On ма changer le trajet de l'information, l'exercice ди 
pouvoir dans les institutions, la maniére dont les industries programment l'alimentation, 
la mode, l'automobile et la culture. Et par-dessus tout, on va changer notre relation avec 
les médias ainsi que la facon dont la signification se crée dans notre société. 


JOIN OUR NETWORK 

To receive news releases, campaign 
bulletins and strategic updates, send a 
blank email to <jammers@adbusters.org>. 
USE US 

We are a full-service advocacy advertising 
agency ready to create your next social 
marketing campaign - if the cause is right: 
‘<powershift@adbusters.org>. 
REPRINT US 

For permission to reprint our editorial 

or visual content, email 
<reprints@adbusters.org>. 

SUPPORT US 

We are а non-profit organization that 
welcomes donations and grants in the 


following areas: 

- То help Adbusters launch a Spanish 
edition. 

- To help us buy airtime for our social 
marketing TV ads. 

- To help us pay for our legal battles. 


For more information about our projects, 
call Laura at 604.736.9401, or email 
<laura@adbusters.org>. 


Please support our work. Donate online at 
<wwwadbusters.org/information/donate>. 
In the US write a check payable to Tides 
Foundation / Media Foundation and send 
it to our Vancouver address. 


JAMMER GROUPS 

Join our 80,000-strong activist 
network in your city, on your 
campus. 

www jammergroups.org 


MEDIA CARTA 

Gelling hundreds of media activist 
groups into one full-fledged mental 
environment movement. 
www.mediacarta.org 


TRUE COST ECONOMICS 
Nail the manifesto to your 
professor's door! 

www. truecosteconomics.org 
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CORPORATE CRACKDOWN 
Review every corporate charter 

and punish the offenders. 
www.corporatecrackdown.org 


ANTIPREUNER 

We'll change the ugly face of 
mega-corporate capitalism. 
www.antipreneur.org 





FIND OUT ABOUT US 
Visit Culture Jammers Campaign 
Headquarters. 
Www.adbusters.org. 


TALK TO US 
editor@adbusters.org 
artdirector@adbusters.org 
campaigns@adbusters.org 
webmaster@adbusters.org 
subscriptions@adbusters.org 
Tel: 604.736.9401 

Fax: 604.737.6021 

1243 West 7th Avenue, 
Vancouver, British Columbia, 
МӘН 187, Canada 


the market. But how about this 
premise: music is meant to be 
played by all of us, It may cost 
money to buy a CD, but it’s free 
to whistle a tune or sing with a 
friend. So instead of buying that 
next iPod to listen to Blackspot 
artists, readers should buy a 
guitar or a banjo. All you need 
after that is to love the music; 
it doesn’t cost anything to learn 
a song. 
JOHN STONINGTON 
Great Barrington, USA 


Although I agree with your 
Blackspot take on major-label 
music, I think it’s missing 
something. People who download 
music and copy CDs don’t just 
steal from huge artists that are 
rich and famous, they steal from 
people like me, artists with day 
jobs. Folks who spend every last 
penny recording and pressing 
their albums. The public needs 
to be told that when you don’t 
pay for art, then the artist might 
not have enough money to make 
more quality music. Bottom line: 
please support indie art. 
TANYA JANCA 
Ottawa, Canada 


| SUBMIT! 

| Do you want to see your name 
i appear in an award-winning 

i magazine with a circulation of 

i 120,000 worldwide? Okay, then 
i get off your ass and send us 

i your essays, art, ideas, stories, 
i cocktail-napkin manifestos and 
i four-in-the-morning epiphanies. 





i See submission guidelines at 
1 «www.adbusters.org». 








Itold my girlfriend that Lord of 
tbe Rings is racist and she didn't 
like that too much. But it's hard 
not to note that all those white 
elves and humans can spot an 
evil orc by its skin color and then 
kill him. It's strange that if you 
superimpose a map of Europe 
onto the map of Middle Earth, it 
would seem that righteous white 
humans from the northwest are 
оп a crusade to the destroy the 
evil heathens of the southeast. 
Watch the pure, white Orlando 
Bloom strike that black elephant 
rider down before he chucks his 
spear. Look at the resurrected 
Gandalf the White in his shiny 
new Ku Klux Klan hood. But 
maybe my girlfriend is right. 
Maybe I'm reading too much 
into a movie. After all, it’s just 
entertainment right? 

CRAIG BEDNAR 

by email 


I think we should create 

bumper stickers that double as 

warning labels: “Excessive use 

of this product will result in air 

pollution, obesity, lower back 

problems, gridlock and global 

warming.” Es 
KAREN ROOTHAAN 

by email 


SUBSCRIBE ! 


Some time in 1974, a little market 
called Whole Food Company 
started in an uptown New 
Orleans neighborhood. It grew 
and moved to a bigger mid-city 
store in 1981. Seven years later, 
it was purchased by Austin-based 
Whole Foods Market. The good 
ol’ hippies went corporate and 
took the company’s stock public 
in 1992. A decade later they 
opened a megastore followed 
by a Wal-Mart-sized store in the 
suburbs. So the little community- 
friendly mid-city store — while still 
turning a profit - simply wasn't 
enough. They closed it, leaving 
the area's community-minded, 
environmentalist-types in a tizzy. 
Whole Foods will soon have 
over 200 stores around the 
country, many the size of giant 
supermarkets. And they sell 
Adbusters right next to Oprah 
and Self magazines. 
PHIL DEGRUY 
New Orleans, USA 
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Marcus Aurelius, the second-century Roman 
emperor, said “The art of living is more like wrestling 
than dancing.” Tell me about it. Living is tough 
work. But looking back after all these decades, it was 
a beautiful, worthwhile struggle. The triumphs were 
sweet, the injuries were not life-threatening. I’ve lived 
well and I’m ready to die. 


We've been conditioned about winning. Even if 
there’s no oversized cardboard check or gold trophy, 
then there’s at least a respectable public ceremony 
or a squinting interview under studio lights. But 
winning this game - life - is not an ecstatic glory. 
It’s a peaceful one. Because the prize is unlike 
anything we’ve won before: it’s contentment in the 
face of death. 

In the last of developmental psychologist Erik 
Erikson’s stages of identity formation, we look back 
in old age on the choices we’ve made, either with 
despair at what we see, or with acceptance that we've 
lived an integrated life. Quaker author and educator 
Parker Palmer defines this integration as “living 
on the outside the truth you know on the inside.” 
Erikson believed that those who pass through this 
final life stage, those who come to terms with death, 
gain wisdom. And that wisdom is more valuable than 
any material inheritance we leave behind, because 
“healthy children will not fear life if their elders have 
integrity enough not to fear death.” 

Helen and Scott Nearing, activists and authors, 
embodied this integrity. They left their small New 
York City apartment in the height of the Great 
Depression to find a lifestyle that brought them 
health and economic independence, but without 
exploitation. In Vermont’s Green Mountains (and 
years later in rural Maine), they built a stone 
house by hand and began a 60-year experiment in 


sustainable living. Pacifists, radicals, and vegetarians, 
they grew their own organic food, chopped their 
own wood, and bartered with neighbors for what 
they couldn't produce themselves. Their gentle- 
footprint life — one “enriched by aspiration and effort 
rather than by acquisition and accumulation” - was 
chronicled in their 1954 book Living the Good Life: 
How to Live Simply and Sanely in a Troubled World. 
Life was work, but that's what gave it purpose. 
“The man who works and is never bored, is never 
old,” said Scott. “A person is not old until regrets 
take the place of hopes and plans.” 

But as humble as the Nearings living was their 
dying. Especially Scott's. In 1983, two weeks after 
he turned 100, he turned to his wife at the dinner 
table and said, “I think I won't eat anymore.” Helen, 
20 years his junior, understood. “I think I would do 
that too. Animals know when to stop. They go off 
in a corner and leave off food.” He went on a diet 
of fruit juices for several weeks, then, after ten days 
and “thin as Gandhi,” cut back to just water. With 
no doctors or life-saving machines, no strangers at 
his bedside, Helen watched Scott’s breath slow until 
his chest was still. His last words were unforced: 
“АШ... right.” She later recalled, “He was gone out 
of his body as easily as a leaf drops from the tree in 
autumn, slowly twisting and falling to the ground.” 

“So he returned to his Maker after a long life, 
well-lived and devoted to the general welfare,” 
Helen, who lived on the homestead another 12 years, 
remembered. “He was principled and dedicated 
all through. He lived at peace with himself and the 
world because he was in tune: he practiced what he 
preached. He lived his beliefs. He could die with a 
good conscience.” A winner. 

Paul Schmelzer 











